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ay what you will about the 
French, they do have style. 
And they express it. In 
everything from fashion and 

cuisine to how they hold a cigarette. 
In the 18th century, that sense of 

style was captured forever in black 
and white by a prolific family of 
printers named Didot. 

Working from a print shop in 
the Louvre, they released a 
magnificent series of books in 
limited editions of 250. 

The typefaces they designed 
were uniquely French inter- 
pretations of the classical style 
then sweeping Europe. Classical 
letterforms exhibit strong contrasts 
between vertical elements and 
serifs. And rapid sweeps from light 
to heavy within each letter. 

To add the Didot name to the 
Linotype Library,® we turned to the 
consummate European typog-
rapher, Adrian Frutiger. In a 
long, exclusive relationship with 
Linotype-Hell, M. Frutiger has 
created many very successful faces, 
including Univers;" Frutiger® and 
Linotype Centennial .° 

For his new design, aptly named 
Didot,° he sought inspiration in the 
historic print "Henriade," set in 
1918 in the original Didot alphabet. 

Noting that Firmin Didot used a 
slightly bolder, more condensed 
design for his titles, M. Frutiger 
created a headline version for 
larger sizes. He also avoided 

italics and boldface for larger 

10 sizes, since neither was 
evident in Didot's alphabets. 

IM 	The result is an enchanting 
alternative to the Bodonis, with a 
certain je ne sail quoi. 

Didot is now available for all 
PostScript® applications from your 
Linotype-Hell Authorized Business 
Partner. For the name of one near 
you, and to receive free specimen 
sheets of Didot, call 

1-800-842-9721. 

Introducing 
Didot. 
A spirited 
translation 
of a 
French 
classic. 

By the 
master 
himself, 
Adrian 
Frutiger. 

• 
• oos 

Linotype 

Li3U1 
Honest faces. 

Oia 
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This entire ad was typeset in the Didot family, a new release from the Linotype Library. 
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Now that your 

PostScript creations 
have been completed, 
you need a source to 
help bring them to life. 

Enter Identicolor. 
Just modem us your 

PostScript artwork and 
watch us 
transform 
those 
creations 
into the 
best rubdowns or 
color comps you've 
ever seen. 

We have service 
bureaus around the 
world, most equipped 
to accept every kind of 
modem at any baud 
rate you choose.  

OUR 

same day turnaround. 
These offerings 

consist of single or 
multiple colors with 

PANTONE®- matched 
accuracy and your 

choice of either matte or 
glossy finish. 

We also 
offer photo- 

graphic, 
four-color 

process and 
hot-stamped metallic 

foil transfers as well. 
So, if you need 

hard-copy PostScript 
proofs that you can 

score and fold, or 
a vast array of transfer 

rubdowns, we're 
your source. 

 

OWNS 1 

 

What if you don't 
have a modem? That's 
OK, too. Just send us 
your disk or cartridge 
and feel confident that 
you'll get back exactly 
what you ordered. 

Once you've been 
logged on, we'll show 
you our menu of rub- 
downs and have you out 
of our shop with 

We're good and 
we're fast, too. Why not 

give us a try on your 
next project? 

Just call our toll-free 
number 1-800-346-8815 

and we'll put you 
in touch with the local 

enticolot 
• 	• 	 Identicolor service 

bureau nearest you. 
You'll get the 

rubdown of your life. 

©1992 Identicolor International, Inc. ALL RIGHTS RESERVED. Available at participating Identicolor Studios. Pantone, Ines check-standard trademark for color reproduction and color reproduction materials. 
All other products and brand names are trademarks or registered trademarks of their respective owners. 

For PostScript® Rubdowns 
Modem (914) 472-8519 • (914) 472-8147 

720 White Plains Road, Scarsdale, New York 10583 
Phone 1-800-346-8815 • (914) 472-6640 • Telefax (914) 472-0954 • (914) 472-0008 
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MESSAGE FROM ITC 

Artistic Freedom for All? 

111, 
 his issue of U&lc celebrates the 200th anniversary of the 
United States Bill of Rights. It celebrates a document which 
was written to guarantee many of the individual freedoms 
that Americans enjoy. The Bill of Rights has established a 
benchmark for emerging nations throughout the world, and 
in America it provides protection to free speech, the press, 
and also insurances against a police state and unreasonable 
legal practices. Those of us living in the United States like to 

believe that the Bill of Rights and the Constitution provide everyone with a chance 
to succeed and prosper. Even in the Arts, we have a system of laws that support 
and protect what would otherwise be a very fragile livelihood. So, what happened 
to type designers? 

In America there are laws which protect the rights of song writers, illustrators, 
graphic designers and virtually every other artistic profession. Even when there 
are no laws, ethical professionals in the graphic and communications arts seem to 
naturally respect the work of fellow artists. So, what happened to type designers? 

What happened to type designers is that until recently technology played a big 
part in ensuring their rights. Those of us who specified type didn't have to worry 
much about the ethics of type usage. We didn't buy fonts, we ordered type which 
was subsequently billed to the client as a normal part of our fee. The result? We 
didn't have to worry about the cost of a font. 

Graphic designers didn't have to compromise on the use of brand name type-
faces either. Why? Because it was their typographer's job to provide them with 
exactly the typeface they wanted. Designers weren't faced with the opportunity (or 
the need) to copy fonts, because in the days before desktop publishing fonts were 
proprietary to the typesetting equipment used by suppliers. Life was pretty simple. 

Now it isn't. Now many of the rights which type designers enjoyed through 
technology have been put into our hands. We can protect those rights—or we can 
ignore them. The problem is: if we don't respect the rights of type designers we 
will be taking some very real steps toward destroying an art form that provides us 
with some of our most valuable tools. 

If type designers are denied the same opportunities to succeed and prosper that 
are enjoyed by other professionals in the arts, they will simply find another profes-
sion. This actually happened almost 20 years ago. It was at this time that several 
companies were making contact film copies of display type fonts. It was relatively 
easy to do, and many unscrupulous business people were producing copied fonts 
to make a quick dollar at the expense of others. At that time Edward Rondthaler, 
one of the co-founders of International Typeface Corporation (ITC), wrote an edi-
torial for the first issue of U&lc, requesting that graphic designers make sure that 
their typographers were not using pirated fonts. In that editorial he quotes several 
eminent graphic designers who had expressed a strong stand against those who 
would steal the rightful rewards of typeface designers. 

Once again the time has come for graphic designers to take a stand. Once again 
graphic designers, individually and collectively, need to refuse to use copied fonts, 
and to help protect the rights of typeface designers. 

And what are the rights of type designers? What should they be able to expect 
from those of us who now not only use type, but also purchase fonts? Actually, just 
one simple thing: that we treat them as fellow artists. This means that we should 
understand that fonts are the product of creative talent and hard work, and that 
type designers need to receive compensation for their work. (Translation: fonts are 
not free.) We should expect to pay for a font as we would expect a client to pay us 
for our talent, creativity and hard work. 

It also means that it is not acceptable to copy digital fonts—even if our intention 
is just to loan them to our friends. Every copied font is income taken away from a 
type designer. We do not want others to copy our work. For the very same reasons, 
we should not copy the work of typeface designers. 

The suppliers of fonts and type imaging equipment have taken some important 
steps toward protecting the rights of type designers. They have organizations like 
Association Typographique Internationale (A.Typ.I), and the Typeface Design 
Coalition, which work diligently to protect the rights of both the creators and sup-
pliers of typeface designs. The work of these organizations can only supply part of 
the answer, the rest must come from the community of graphic designers. 

The good news? If we help to protect the rights of the type designer everybody 
wins. Type designers will continue to create beautiful and powerful communica-
tions tools. We will be able to take advantage of these tools to produce beautiful 
and powerful graphic communication, and the basic rights of creative people will 
be upheld. Start doing the right thing, right now. 

Allan Haley, executive vice president, ITC 

EDITOR'S NOTE: At press time, A.Typ.I announced a campaign to thwart internationally the 
piracy of font software. For further information contact: Martz Batty, president and CEO, ITC. 
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The S is a narrow letter, its width 

being about half its height. Since it is 

a round letter, and would appear 

short otherwise, it is also drawn to 

lightly overlap the bas a e and 

normal cap heighr- 

de the S with a firm founda-

to rest, the optical 

center should be awn above the true 

center of the character, making the 

upper half of the letter appear smaller 

than the lower. In some typefaces, 

like Trajanus and Albertus, this can 

be reversed, making the top look 

bigger than the bottom. But even when 

this is the case, the letter should 

never appear as having been drawn 

upside-down. 

The S can have more personality 

than many other characters. In 

the Windsor typestyle it rears back 

like a snake about to strike, in 

Nicholas Coc 	as the list of a 

d in Letraset's 

it has the opulence 
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The evolution of the lette 
rendering, the S is one 

The tangled story of our 
their hieroglyph for the es 
sented by the drawing of 
was simplified, and began 
wire than a weapon of war 

When the Phoenicians built t 	phabet on thf Eg 
piece of barbed wire 90 degrees, an 	lied it same , which mea 
The Greeks, in turn, adopted this letter 	not as a true ess sound, whit 
put a blockade on that particular twist in the road of letter evolution. 

At the same time that the Egyptians were using the symbol of a sword tolzepre-
sent the ess sound, they also used a symbolic drawing of an open field to depict 
the sh sound. < 	 tij In their hieratic writing the field symbol 
was, like other < 	 hieroglyphs, simplified in form. But unfor- 
tunately for the Egyptian scribes, it became more complex in usage. The reason? 
The Egyptians allowed as many as nine different versions of the symbol to exist at 
the same time. There were so many that one wonders how they kept track of them. 

The Phoenicians dropped most of these Egyptian sh sound characters and settled 
on something that looked like our w to represent the sh sound in their language. 
The Phoenicians called their version of the letter shin or sin, which graphically 
represented teeth. 

The Greeks borrowed the shin from the Phoenicians but drew it with three, four 
and sometimes even five strokes. In some cases it hardly resembled the original 

nician symbol, but in each the basic zigzag shape of the letter was retained. 
nal Greek form the character became the sigma 2.  which looks 

esent cap lying on its left side. 
s used a 	of the sigma, which omitted the lower horizontal stroke 

look a little like a backward Z. Over time, however, 
angles of the sigma into softer, rounded forms and 

nt graceful shape. 
ith the ancient Romans; there were still a few 

fish man 'pts of the 17th century, 
look rkably like 
he ran . r. nguage u 

ncl a short s, which resembles a cap B, t 
s like strasse, and Weiss . 

its shape. Even in its 
ratters t draw. 

wiVt early Egyptians, and 
Ili-AT est S was repre- 

i n the Egyptians' 	 ng the sword 

d 

Ph 
In it 
like o 

The 
of the Oa 
the 
finaliz 

But the s 
twists an 
a lowercase v 
f and stood for the 
letter, probably made up 
sent the double lowercase sin wor 
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by Stewart Burns 

Upon ratification by nine of the 

thirteen original states, the Bill 

of Rights entered the United 

States Constitution, then three 

years old, on December 15,1791. 

These first ten constitutional 

amendments represented a shin- 

ing milestone in the recognition 

of people's rights by government. 

Of them, the most important 

were the First Amendment, pro- 

tecting free speech, free press, 

peaceful assembly, the right of 

protest, and religious expression; 

the Fourth that prohibited 

justice 
"unreasonable searches and sei- 

zures"; and the Fifth, Sixth, 

Seventh, and Eighth that guar- 

anteed the rights of the accused. 

The Bill of Rights was enacted 

by Congress and ratified by 

the states only as the result of 

HEADLINE/TEXT: ITC NEW BASKERVILLE ROMAN, ITALIC 	SUBHEAD/BYLINE: ITC CENTURY ULTRA ITALIC 
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pressure from less well-off citizens who 
believed that without such protections, 
the new government's democratic princi-
ples would never be realized—that it 
might eventually become as autocratic as 
the British tyranny they had sacrificed so 
much to throw off. Indeed, these farmers 
and craftsmen would not have agreed to 
ratify the Constitution itself without the 
premise of a Bill of Rights. Grass-roots 
agitation was so strong that James Madi-
son, who had opposed a Bill of Rights 
when he authored much of the Constitu-
tion, turned a political somersault: he 
drafted the first ten amendments and 
fought hard for their passage. 

While the Bill of Rights put 

the moral authority of the 

Constitution behind citi-

zens' civil liberties, it was 

not implemented by the 

courts and Congress until 

the 20th century. 

More importantly, the Bill of Rights, and 
the Declaration of Independence that 
inspired it, were "promissory notes:' as 
Dr. Martin Luther King, Jr., called them, 
which helped catalyze campaigns for 
the realization of these rights and others 
by those who were not recognized as 
citizens when the nation was founded: 
African-Americans, women, wage work-
ers, and other oppressed groups. 
Whether embodied in further consti-
tutional amendments, Supreme Court 
rulings, or new laws, or in the values, 
expectations, and practices of citizens 
asserting rights on their own, these 
advances in rights over two centuries 
have constituted a still evolving people's 
charter of freedom and justice that 
has moved far beyond its bedrock foun-
dation in the first ten amendments. 

A primary reason that Bill of Rights 
protections were not actualized for many 
decades was the assumption that they 
applied only to the federal government 
and not to state or local laws, which until 
the 1930s had the most direct impact 
on people's lives. In the Gitlow decision of 
1925, the Supreme Court ruled that 
the Fourteenth Amendment, which guar-
anteed rights to due process and equal 
protection from states as well as Washing- 

ton, had "incorporated" the First Amend-
ment into its broad protection of per-
sonal liberty. During the next generation 
the Supreme Court expanded the incor-
poration principle to the Bill of Rights 
as a whole, applying it to all levels of gov-
ernment. Nevertheless, the First Amend-
ment in particular would not have been 
implemented without sustained efforts 
by citizens to assert their rights to free 
speech and assembly, most notably labor 
union activists—such as Wobblies in 
the 1910s and CIO organizers in the 
1930s—and persecuted radicals in gen-
eral, for all of whom First Amendment 
rights underlay their right to organize 
and act collectively. 

The driving 
force of 
advances in 
rights 
throughout 
American 
history has 
been the 
freedom 
struggles of 
African- 
Americans, 
who had been excluded from constitu-
tional protections. Inspired more by the 
egalitarian promises of the Declaration of 
Independence than by the Constitution 
or Bill of Rights, slaves fought for the right 
to free speech, peaceful assembly, and reli-
gious expression as vital tools for their 
struggle for liberty from bondage, which 
came as the fruit of the Civil War, embod-
ied in the Thirteenth Amendment (1865) 
abolishing slavery. During Reconstruc-
tion, African-Americans campaigned for 
equal legal rights and for suffrage, which 
were ostensibly guaranteed by the Four-
teenth and Fifteenth Amendments. The 
latter amendment (1870) granted voting 

rights only for black males, 'however, and 
was not strong enough to prevent South-
ern states from disfranchising black cit-
izens (and poor whites) a generation later. 
The Fourteenth Amendment (1868) 
aimed at securing rights to due process 
and equal protection for African-Ameri-
cans but for several decades was used far 
more often to expand the property rights 
of large corporations than to protect the 
human rights of disadvantaged citizens. 

In the mid-twentieth century, however, the 
National Association for the Advance-
ment of Colored People (NAACP) utilized 
these two amendments to achieve a string 
of Supreme Court victories culminating in 
the 1954 Brown v. Board of Education ruling, 
which declared public school segregation 
unconstitutional and overturned the 
Court's 1896 decision in Plessy v. Ferguson 
that sanctified racial segregation if "sep-
arate but equal:' The new black freedom 
movement that emerged in the 1950s 
relied on the Reconstruction amendments 
as the moral and constitutional frame-
work in which to pursue rights reforms. 
The black community's year-long boycott 
of city buses in Montgomery, Alabama, 
led to a Supreme Court ruling that struck 
down bus segregation laws in 1956. The 
1961 "freedom rides" seeking to integrate 
southern bus terminals forced the gov-
ernment to desegregate interstate public 
transportation. 

The dramatic Birmingham movement of 
Spring 1963 followed by the March on 
Washington, where Martin Luther King, 
Jr. shared his dream of racial justice, 
brought about the 1964 Civil Rights Act 
which outlawed legalized segregation 
and job discrimination. Voting rights 
campaigns held in Selma, Alabama, and 
many other cities achieved the strong 
Voting Rights Act of 1965 that catalyzed 
a major expansion of black voting and 
blacks holding political office. Subse- 
quent campaigns led by King and others fc 
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Congress shall make no law respecting 

an establishment of religion, or prohibiting the 

free exercise thereof; or abridging the 

freedom of speech, or of the press; or the right of 

the people peaceably to assemble, and to 

petition the government for redress of grievances. 

AMENDMENT II 

A well regulated Militia, being necessary to 

the security of a free State, the right of the people to 
keep and bear arms, shall not be infringed. 

AMENDMENT III 

No soldier shall, in time of peace be quartered in 

any house without the consent of the Owner, nor in time 
of war, but in a manner to be prescribed by law. 

AMENDMENT IV 

The right of people to be secure in their persons, 

houses, papers, and effects, against 
unreasonable searches and seizures, shall not be 

violated, and no warrants shall issue, 

but upon probable cause, supported by Oath or 
affirmation, and particularly 

describing the place to be searched and the 
persons or things to be seized. 

AMENDMENT V AMENDMENT VII 

The 

AMENDMENT VI 

In all criminal prosecutions, the accused shall enjoy 
the right to a speedy and public trial, 

an impartial jury of the State and district wherein 
the crime shall have been committed, 

which district shall have been previously ascertained by 

law, and to be informed of the nature 
and cause of the accusation; to be confronted with the 

witnesses against him; to have compulsory 

process for obtaining witnesses in his favor, and to have 
the Assistance of Counsel for his defense. 

AMENDMENT IX 

The powers not delegated to the United States 
by the Constitution, nor prohibited 

by it to the States, are reserved to the States 
respectively, or to the people. 

The enumeration in the Constitution, 
of certain rights, shall not be construed to deny or 

disparage others retained by the people. 

HEADLINE: ITC NEW BASKERVILLE ITALIC 	SUBHEADS: {IC BENGUIAT GOTHIC HEAVY 	TEXT: ITC GAMMA BLACK ITALIC, ITC NEW BASKERVILLE ROMAN 

No person shall be held to answer for a capital, 

or otherwise infamous crime, unless on a presentment or 
indictment of a Grand Jury, except in cases 

arising in the land or naval forces, or in the Militia, 

when in actual service in time of war or 
public danger; nor shall any person be subject for the 

same offense to be twice put in jeopardy of 
life or limb; nor shall be compelled in any criminal case 

to be a witness against himself, nor be 
deprived of life, liberty or property, without due process 

of law; nor shall private property be 
taken for public use, without just compensation. 

In Suits at common law, where the value 

in controversy shall exceed twenty dollars, the right 
of trial by jury shall be preserved, 

and no fact tried by a jury, shall be otherwise 
re-examined in any Court of the 

United States, than according to the rules of 
the common law. 

Excessive bail shall not be required, nor 
excessive fines imposed, nor cruel and unusual 

punishments inflicted. 

conomic rights, which were excluded from the Bill of Rights specifically, for a national policy of jobs or income for all citizens made little 



• 
headway and remains as unfinished business a generation 

later. Racial discrimination continues to persist in employ-

ment, education and housing, especially in the inner cities. 

Nearly as important as African-American struggles in the his-

tory of American rights have been the campaigns for women's 

rights, beginning with a century-long movement for female 

suffrage. After the Civil War many women's rights activists 

were angered when their right to vote was not included in the 

Fifteenth Amendment. They persevered over the next several 

decades, winning suffrage battles in one state after another 

and finally securing the federal woman suffrage amendment 

in 1920. While they had also made advances in other rights, 

such as the right to own property, to divorce and to remarry, 

and to acquire higher education, women remained second-

class citizens in many respects. A new feminist movement 

emerged in the 1960s that succeeded in winning legal protec-

tions for women against sex discrimination in education and 

employment and in securing the 1973 Supreme Court ruling 

in Roe v. Wade that recognized the fundamental right to an 

abortion as expressing a constitutionally protected right 

to pm/ 
Amend 
a powe 
olic Ch 
asserte 
fetus. 

• oppose 
mental rights, have fought fierce 
and in the streets. The "pro-choic 
from a majority of the American 
ment was strengthened by the co 
branches of the federal governm 
vative Supreme Court overturns 
10 



cy established by the Fourteenth 

lent. But the Roe decision ignited 

Ful counteroffensive by the Cath- 

rch and its allies who fervently 

the "right to life"of the unborn 

)ver the past two decades, the 

g sides, each talking of funda 

rattles in the courts, legislatures, 

"forces have maintained support 

mblic while the "pro-life" move- 

servative ascendance in all three 

nt. Even if, as is likely, the conser- 

oe v. Wade, women will continue 
TEXT: ITC CENTURY ULTRA, ITALIC; ITC NEW BASKERVILLE ROMAN, ITALIC 



to claim their right to reproductive choice, knowing that, for them, it is the foundation of all other rights and freedoms. 

12 
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tenuous state of their rights and how much work lies 
ahead. Still, advances made during the past gen-

eration in reproductive freedom and other "body 

rights:' including gays' and lesbians' right to sexual 

self-determination and their family rights, have 

legitimized and begun to legalize a new category 

of human rights in the United States, the right 

to personal autonomy. 

'Thus the BILL OF RIGHTS, with its protections 

of freedom from government, set the stage 

for a rich history of human rights advances 
by American citizens who defined and 

asserted rights not only as freedoms from 

coercion but as positive entitlements for 

social resources to meet vital needs from, 
voting to education to social security to 

decent work. 

As the United States begins its third 

century, the nation is on the threshold 

of new opportunities for further def- 

inition and actualization of rights. 

On the one hand, existing Bill of 

Rights protections will need to be 

defended and expanded, for 
example, strengthing the rights of writers and artists agains 

• 
TEXT; ITC NEW BASKERVILLE ROMAN, BOLD; DC BENGUIAT GOTHIC HEAVY 14 



Censorship Unbound 
by Steven Heller 

Is speech really free in 
America? The Bill of 
Rights guarantees liberty, 
but loopholes in our legal 
system threaten the sanc-
tity of these rights. Free 
speech has always been 
threatened by bureaucrats 
who seek methods to pry 
open those loopholes. For 
example, in 1956 a middle 
level postal official, citing 
definitions of obscenity, 
seized an edition of Aris-
tophanes' Lysistrata from 
passing through the postal 
system. In 1969, a United 
States customs official, 
citing prurience, banned 
the cult film "I Am Curi-
ous (Yellow)" from enter-
ing the country. Both of 
these examples eventually 
resulted in costly court 
battles in which constitu-
tional protections were 
ultimately enforced. 

That artistic expression 
considered acceptable in 
one state may be deemed 

Self-Censorship and 
Official Seizure 

Movie studios and televi-
sion networks once hired 
their own censors who 
were often much stricter 
than the law demanded. 
Indeed, in most cases of 
censorship, an institution 
or business is typically 
more concerned with the 
vagaries of morality than 
the specificity of the law. 
Hence, much censorship 
in America does not come 
from the state, but from 
the private sector. In mag-
azine publishing today, 
for example, controversial 
articles have been hacked, 
and provocative artwork 
killed, not because they 
were in poor taste, but 
because some publishers 
fear an angry readership 
more than the ramifica-
tions of censorship. 

But publishing history is 
also rife with instances of 

anti-war commentary. 
Once again the Post Office 
was the instrument of 
censorship through its 
revocation of The Masses' 
mailing privileges, which 
were essentially its life-
line to the public. The 
case was later dismissed 
by Federal court Judge 
Learned Hand for reasons 
of unlawfully limiting free 
speech and reasonable 
opposition, but the publi-
cation could not manage 
to stay afloat during the 
interim. Another victim, 
Mother Earth, a political 
journal which encouraged 
draft resistance, was also 
harassed by the U.S. Post 
Office. In 1917, editor 
Emma Goldman was forced 
to close it and start an 
alternative newsletter, the 
Mother Earth Bulletin, to 
try to keep in touch with 
her readership. In its first 
issue (October, 1917) Gold-
man asserted in an edito-
rial: "Under the 'Trading 

the other socialist publi-
cations (approximately 30 
of them) during the war 
years. And Goldman, who 
happened to be Russian 
by birth, suffered an even 
worse fate: she found her-
self being deported back 
to Moscow shortly after 
the war ended, a casualty 
of patriotic frenzy. 

In 1943 Esquire magazine, 
which never intended to 
break any taboos, political 
or otherwise, suddenly 
discovered its second class 
mailing privileges revoked 
by the Postmaster General, 
who charged that the mag-
azine was not composed 
of "information of a public 
character;' and was also 
deemed to be "non-mail-
able" owing to the sexy 
renderings by Alberto Var-
gas, a famed pin-up artist 
of the time. Without its 
second class mailing privi-
leges, Esquire would surely 
suffer a fatal drop in circu- 

EMSORSHIP by government and mass media. On the other hand, the worsening 

unacceptable in another—
owing to local ordinances 
based on morality and 
taste—is completely arbi-
trary. Hence the courts 
have been hearing cases 
relating to censorship ever 
since 1663, and those 
decisions have established 
standards governing the 
exercise and limits of free 
speech today. Of course, 
the idea of censorship is 
indeed onerous, but then 
unlimited free expres-
sion seems to be a fright-
ening concept too. Our 
society, therefore, has a 
tendency to engage in 
a form of self-regulation 
as a way to try to avoid 
government interference. 

official censorship affect-
ing some of the world's 

great literature: Ulysses, 
Lady Chatterley's Lover, 
and even God's Little Acre 
have been either indicted 
or adjudicated as being 

"obscene, indecent, or 
impure." In fact, on more 
than a few occasions mag-
azines have been subject 
to official seizure, most 
often on the grounds of 
sedition and obscenity. In 
1917, The Masses, a Green-
wich Village-based jour-
nal of socialist politics and 
culture, was suppressed 
under the Espionage Act 
(which temporarily abro-
gated the First Amend-
ment) because it printed 

With The Enemy Act' the 
Postmaster General has 
become the absolute dic-
tator over the press. Not 
only is it impossible now 
for any publication with 
character to be circulated 
through the mails, but 
every other channel, such 
as express, freight, news-
stands, and even distribu-
tion has been stopped. As 
Mother Earth will not com-
ply with these regulations 
and will not appear in an 
emasculated form, it pre-
fers to take a long needed 
rest until the world has 
regained its sanity." In the 
guise of "dictator" the 
Postmaster General effec-
tively closed down all of 

lation. The case was heard 
in 1946 by the Supreme 
Court, during which time 
the Postmaster General's 
ad hoc decision was over-
ruled. In his comments on 
the case, Justice William 
0. Douglas wrote that he 
thought the Postmaster's 
action to be "a power of 
censorship abhorrent to 
our traditions:' 

Scratching the 'Itch' 

Despite these victories 
over censorship through-
out the 20th century, 
free speech is continually 
being challenged. During 
World War II, obscenity 
replaced subversion as the 

HEADLINE: ITC CENTURY ULTRA ITALIC 	SUBHEADS. ITC USHERWOOD MEDIUM ITALIC 
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most common reason for 
censorship of magazines 
and other media by offi-
cials. But this is not sur-
prising since obscenity is 
often a political issue. 
The year 1957 was the first 
time obscene expression 
was given a landmark pre- 
cedent by the U.S. Supreme 
Court in the case Roth v. 
United States, involving 
two magazines: American 
Aphrodite and Good Times, 
A Review of the World of 
Pleasure, both of which 
were accused of violating 
the postal laws. In this 
case Justice Brennan laid 
down the principle that 
obscenity was not consti-
tutionally protected 
because it was "utterly 
without redeeming social 
importance:' In review-
ing the case some years 
later, Edward DeGrazia, 
a lawyer specializing in 
First Amendment issues, 
explained that Justice 
Brennan defined "obscen-
ity" as material "which 
deals with sex in a manner 
appealing to prurient 
interest:' And what does 
prurient mean? Justice 
Brennan referred to Web- 

dom of speech and press:' 
This resulted in a number 
of reversals of state and 
federal cases in which 
films and magazines were 
treated as obscene. 

Ginzburg v. 
The United States 

Yet even this liberal atti-
tude did not ensure free-
dom of all expression. One 
of the most controversial 
cases in favor of censor-
ship was Ginzburg v. United 
States, in which Ralph Ginz-
burg, the publisher of Eros, 
a hardcover magazine of 
erotica elegantly designed 
by Herb Lubalin and sold 
by subscription—and a 
book called The Housewife's 
Handbook on Selective Pro-
miscuity, a satire on public 
morality, failed to reverse 
his conviction for violat-
ing the postal laws. Ginz-
burg had been convicted of 

"pandering" through the 
mails with advertisements 
that are tame by today's 
standards, but with post-
marks from Blue Ball and 
Intercourse, Pennsylvania 
(real Amish towns) he chal-
lenged the government's 

that Eros had been made 
"available to exploitation 
by those who would make 
a business of pandering to 
the widespread weakness 
for titillation by porno-
graphy:' As a consequence 
Ginzburg is the only pub-
lisher during the past 50 
years who had to serve a 
sentence (eight months) 
in a Federal prison. 

Evergreen is Seized 

From the mid-1960s to the 
early 1970s, in the wake of 
the free speech movement 
and throes of the sexual 
revolution, it was common 
for many alternative mag-
azines and underground 
newspapers to regularly 
combine sex and politics 
in their issues, despite 
the clear signal from the 
courts limiting particular 
kinds of expresssion. In 
1964, Evergreen Review, a 
bimonthly magazine cov-
ering the new left culture 
and politics, was seized 
by the District Attorney 
of Nassau, State of New 
York, who claimed an issue 
was pornographic. In fact, 
in addition to newsworthy,  

to be two females; and 
that the forms portrayed 
various poses and posi-
tions indicating sexual 
relations. My informant 
further stated having read 
portions of the printed 
material ...[it consisted] 
of four lettered obscene 
language:' In retaliation, 
Evergreen Review Inc. filed 
suit to dismiss the com-
plaint and receive injunc-
tive relief and damages 
based on the unconstitu-
tionality of the act. The 
court agreed, and later 
determined that the seiz-
ure was a violation of the 
Fourteenth Amendment 
and enjoined the District 
Attorney from further 
interference with this 
issue of Evergreen Review. 

Although American law 
is predicated on the Con-
stitution and the Bill of 
Rights, the road to justice 
is often filled with road-
blocks. As long as law-
makers and law enforcers 
insist on chipping away 
at freedom of expression, 
censorship in all its guises 
will persist. Justice Potter 
Stewart once warned: 

economic crisis of the 1990s which affects people of color most severely but is hurtinc 
ster's New International 
Dictionary (Unabridged, 
1949) for a definition of 
the word. It read: `!..itch-
ing, longing; uneasy with 
desire or longing; of per-
sons having itching, mor-
bid, or lascivious longings; 
of desire, curiosity, or 
propensity, lewd..:' But 
Justice Brennan also qual-
ified, and therefore liber-
alized, the precedent of 
the Roth decision by saying 
that "sex and obscenity 
are not synonymous...The 
portrayal of sex, e.g., in 
art, literature and scien-
tific works, is not itself 
sufficient reason to deny 
material the constitu-
tional protection of free- 

level of tolerance. In this 	timely and critical articles, 
case Justice Brennan held 	poetry, cartoons, comics, 
that "if the purveyor's 	and satiric illustrations 
(a euphemism for alleged 	contributed by artists Paul 
pornographers) sole empha - Davis, Seymour Chwast, Ed 
sis is on the sexually pro- 	Sorel, Robert Grossman 
vocative aspects of his 	and Milton Glaser, photo- 
publications, a court could 	graphic portfolios of nude 
accept his evaluation at 	persons were featured in 
its face value" and "consti- the magazine regularly. In 
stitutionally convict:' In this case, according to the 
other words, although part records of the District 
of the magazine exhib- 	Attorney, a "confidential 
ited "socially redeemable 	informant," employed at 
content:' (which was 	the bindery which served 
true of Eros), if the adver- 	the Evergreen Review, 
tising addressed only the 	"observed black and white 
lewd and lascivious por- 	photographs in the maga- 
tions, then the advertiser 	zine which showed the 
forfeits constitutional 	nude human form, pos- 
protections to free speech. sibly male and female, but 
Justice Brennan argued 	reputed by fellow workers 

"Censorship reflects 
society's lack of 
confidence in itself 
It is a hallmark of 

an authoritarian 
regime... 

"A book worthless to me 
may convey something of 

value to my neighbor. In 
the free society to which 
our Constitution has com-
mitted us, it is each to 
advise himself." 

STEVEN HELLER is co-author 
of Angry graphics: Protest 
Posters of the Reagan-Bush 
Era (Gibbs Smith, 1992). 
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he white middle class as well, 

will hopefully catalyze a grow- 
ing awareness of the need for 
an expansion of economic and 
social rights in order to foster 
economic and social justice in 
an era of economic decline. 
Such a vision of "nurturing 

rights;' which would link 

rights with personal and 

social responsibility and 

with an ethic of care, would 

call for a rethinking of 

social priorities. 

It would aim not so much at 
individual solutions but at 
far-reaching collective ones. 
This new plan would address 
the need for the reconstruc- 
tion of education from the 
ground up, especially for the 
poor, to realize the right to a 
useful education; to provide 
for innovative job training 
programs of a quality and 
relevance never before tried; 
and publicly subsidized work 
geared to the physical 
spiritual rebuilding o mer- 
ican society. In additio it 
would work to create diverse 

e housing pro- 
grams 	• homelessness 
and also c 	mmunity- 
controlled na a 
care plans orien to preven- 
tion as much as trea 

For women in particular, 
such nurturing rights would 
include free and safe abor- 
tions, universal child care, 
paid parental leave, benefits 
and pensions for part-time 
work, a livable income, and 
commitment to "comparable 
worth." Nurturing rights, 
aimed at children above all, 
would satisfy not only basic 
needs for nutrition, physical  

health, shelter, and a healthy 
environment, but such higher 
needs as education, cultural 
expression and emotional 
well-being, because all of these 
in turn are prerequisites to the 
fulfillment of every citizen's 
right to individuality. 

The implementation of nur- 
turing rights would necessarily 
entail structural reforms that 
both hinged upon a major 

ibution of social power 
an 	rtes and propelled 
such r' ribution. Rather 
than a 	-sum game" pit- 
ting ind ual against indi- 
vidual 	group against 
grow 	uring rights would 

c us e, not exclusive, 
en 	cooperation not com- 

n, be capable of expan- 
sion not driven by scarcity. 
Properly understood, nurtur- 
ing rights would transcend 
narrow individual or group 
interests and move toward 
the realization of universal 
entitlements for all citizens. 

STEWART BURNS, PH.D., is the 

co-author, with James MacGregor Burns, 

of A People's Charter: The Pursuit of 

Rights in America (Knopf, 1991). He is a 

social historian and the author of Social 

Movements of the 1960s: Searching for 

Democracy (Twayne, 1990). 

Copyright 1992 by Stewart Burns 

TEXT: ITC NEW BASKERVILLE ITALIC; ITC BENGUIAT GOTHIC HEAVY 	BIG: ITC USHERWOOD BLACK, ITALIC 
	

17 
THE TYPOGRAPHY IN THIS ARTICLE WAS CREATED USING DESKTOP PUBLISHING TECHNOLOGY. 





typographic milestones 

r. 
hun- 
ter 
mid- 
dle- 
ton 

Ai #4 
ir* 4gr  n important, but not amour type designer 

bwirimu., 4  

rir 	irA 

Th
e  

C
ax

to
n  

C
lu

b.
  C

h
ic

ag
o  

By Allan Haley 
	

During the 1930s, the Ludlow 

Typograph Company had someone 

as its Director of Publicity with a 

reputation for being flamboyant. 

arrogant and egotistical. To describe 

Douglas McMurtrie as difficult to 

work with would be a serious under-

statement. But one associate in 

the entire typographic community 

managed to escape McMurtrie's 

wrath: R. H unter Middleton. 
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Middleton designed typefaces and directed 

Ludlow's type development program. It was 

Middleton who built the type library that 

McMurtrie publicized. 

That McMurtrie and Middleton were never 

at odds was a tribute to the latter's patience 

and perseverance. Middleton could respect 

McMurtrie's artistic nature, his need for expo-

sure and adulation, and was pragmatic 

enough not to allow personality differences 

to interfere with his job. 

Building a Type Library 
Middleton worked at Ludlow for nearly half a 

century, where he turned the Ludlow type 

resource into one of the most respected font 

libraries in the world. At the same time, he 

also helped to give the fledgling American 

graphic design community substance and 

direction: Middleton was a co-founder of the 

Chicago Society of Typographic Arts, and 

the first president of the group that organ-

ized the International Design Conferences in 

Aspen. He was one of the first American 

members of A.Typ.I (Association Typograph-

ique Internationale), and was instrumental 

in building that organization. 

Middleton was hired by Ludlow upon grad-

uating from college in 1923 on what he thought 

was a temporary basis. "It was too convenient 

to last:' he once wrote to a friend. "Not only 

that there should be such a rare job opportunity, 

but for it to be available in Chicago just at the 

time I needed employment:' His first years at 

the company were spent working as an assistant 

to Robert Wiebking, Ludlow's master punch-

cutter and matrix engraver. Through Wiebking, 

Middleton met Frederic Goudy, who became 

a lifelong friend and mentor. Goudy helped Mid-

dleton to further appreciate a carefully planned 

type library, the value of exceptional design, 

and how to work with independent type design-

ers. Middleton also developed an appreciation 

of typeface history and a sensitivity for the tra-

ditions of typographic communication. 

From 1933 to 1971, Middleton concentrated on 

building the Ludlow type library, and was the 

company's motivating typographic force. When 

he retired, however, phototype was beginning 

to replace metal composition, and Ludlow was 

unable to make the transition from one technol-

ogy to the other. When Middleton left Ludlow, 

the company's type development program 

ceased to exist. 

Taking the Alternative Path 
Middleton grew up in a hard-working Scottish 

family. His father was a conservative, practical, 

Tempo, 1930 

ABCDEF 
nopqrstuvwxyz 

OPQRSTUVWXYZ 
abcdefghijklmnop 

123456789 

Radiant. 1938 

DEFG 
bcdefghijklm 

ABCDEFGHIJ 
abcdefghijkl 

CDEUGHIJKLM 
fghijkl 

Stellar. 1929 

THE 
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worthy of the 
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and very successful businessman. Some of these traits were passed on 

to the young Middleton and tempered his creativity. As a result, in his 

adult life he viewed himself more as a craftsman than an artist, and even 

at times deprecated his natural creative talents. He had wanted to be a 

painter, but his practical side told him to look for a more conservative and 

predictable career choice, so he chose type. But even in his type design, 

Middleton was always the prudent practitioner, rather than the flamboy-

ant artist. He once confided in a close friend, "I have never felt that my 

role was to create great personal typefaces. I never intended to follow the 

role of my friend Fred Goudy, or of Bruce Rogers. I was employed by a cor-

poration and given a great deal of freedom, but I also felt a responsibility 

to their particular needs and to the needs of their customers:' 

Middleton was born in Scotland in 1898. At the age of ten his family 

emigrated to America to join his father in Alabama, where had secured 

a job managing a coal mine. Several years later the family moved to 

Eldorado, Illinois, and then eventually settled in Danville. 

Before he had heard of type, fonts, or the Ludlow Company, Middleton 

dreamed of becoming an artist— a painter. He studied at the Art Institute 

of Chicago, but soon discovered that other students were far more accom-

plished. But it was at the Institute that Middleton met an instructor who 

was to have a profound influence on a new career path. 

The Art Institute engaged Ernst Detterer as an instructor to create a new 

curriculum in the printing and typographic arts. Detterer was a scholar, an 

artist, and a craftsman —all of which Middleton was later to become. 

Middleton often referred to Detterer as the single most important influ-

ence on his professional career. After taking several of Detterer's classes, 

Middleton's teacher soon became his mentor, and the young scholar 

decided to change his course of study to lettering and type design. 

A Mentor's Help 
Middleton's first typeface was, in fact, a project for which Detterer invited 

his assistance. The management at Ludlow had heard of Detterer's work 

at the Art Institute, and in 1923 commissioned him to develop a type 

based on Jenson's 15th century font. Detterer had his promising student 

research the Jenson types as part of his curriculum and was so impressed 

with his work that he asked him to assist in the design of the Ludlow face. 

Middleton's types provide a glimpse into the artistic soul of the 

man. They have a restrained creativity and are most successful 

when they are intelligent interpretations of existing styles, or 

the solution to a structured design problem. 
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Middleton was delighted at the opportunity but had no idea that this 

was a milestone for his career. "Although I enjoyed helping Detterer 

it never occurred to me that there might be such a job on a permanent 

basis. After all, how many type designers were there in the world then —

ten, maybe IS, at the most?" 
The Detterer and Middleton collaboration yielded a 16 point revival 

of Jenson's type called Eusebius — and a strong recommendation from 

Detterer that the promising type designer be given a full time job. 

Ludlow did hire Middleton, and set as his first responsibility the com-

pletion of his work begun with Detterer. At this same time, Middleton 

also finished the renderings for his first original type design: Ludlow Black. 

This face, like many of Middleton's, was drawn as a direct competitor to 

popular faces from other foundries. In this case the competing foundry 

was Barnhard Brothers & Spindler, and the 

design was the very popular Cooper Black. 

Unfortunately Middleton's design never came 

close to reaching the popularity of Oswald 

Cooper's powerhouse. 

Creating a Subtle Mix 
During the years he worked at Ludlow, Middle-

ton became a master at both the art and craft of 

type design. Ludlow was a young company in 

the 1920s when Middleton began working there. 

To become competitive with the more estab-

lished type suppliers like Monotype. Linotype 

and American Type Founders, Ludlow required 

a type library that provided new and original 

designs, as well as types which served as func-

tional equivalents to the established workhorse 

fonts of other vendors. Middleton provided 

Ludlow with both. He produced many new and 

truly original designs which established Ludlow 

in the industry for over three decades. He also 

became a master at rendering beautiful "alterna-

tive" typefaces which blended proven and pop-

ular design traits with originality and freshness. 

The Tempo, Record Gothic and Karnak fami-

lies are Middleton creations aimed at countering 

similar designs from other foundries. Middle-

ton's versions of Garamond and Bodoni are 

scholarly interpretations of those now generic 

type styles. In addition. Middleton was also 

responsible for a number of thoroughly original 

types. His Stellar is a calligraphic sans which 

predates Optima by over 20 years; and Radiant 

is another sans unlike any which preceded it. 

Other originals by Middleton include scripts like Coronet, Admiral and 

Florentine; the elegant caps-only Delphian Open Titling; and such display 

faces as Eden, Samson, and Lafayette. 

A Different Revival and a New Sans 
Middleton's Garamond and Stellar faces deserve special recognition. At 

the turn of the century, many foundries were reviving the types of Claude 

Garamond. While some based their designs on the original work of the 

French type designer, most used Jean Jannon's 17th century interpretation 

of Garamond's fonts. Middleton chose yet another foundation for his 

work. His Garamond is an exceptionally beautiful and scholarly revival of 

the Garamond and Granjon types shown in the Conrad Berner specimen 

showing of 1592. Middleton's design is more calligraphic and generally 

more delicate than other Garamonds — the italic being an especially 

elegant design with refined character spacing unmatched by the Gara-

mond italics offered from other foundries. 
When other foundries were releasing geometric sans serif typefaces 

like Kabel, Futura and Spartan, Middleton countered with Ludlow's 

functional equivalent, Tempo. Tempo allowed Ludlow to remain in the 

typeface fashion game, Stellar was an attempt to raise the ante. 

Stellar is a less severe sans than its geometric cousins, aimed at pro-

viding graphic designers with a transitional step between the strict 

geometrics of faces like Futura, and the more traditional roman serifed 

designs. Middleton based Stellar on oldstyle proportions: modest 

x-heights, wide caps, and a subtle contrast between thicks and thins. 

Where classic oldstyle designs have serifs Middleton substituted 

a flaring of the character stroke. The result looks a little like a blend of 

Kabel and Optima with just a dash of Syntax — but it was released 

fully 30 years before either of the latter two designs. 

Record Gothic is perhaps Middleton's most successful sans serif 

family. Begun in 1927 as an alternative to other foundries' 19th century 

grotesques like Venus and Standard, it, as with the Stellar, was released 

in only a minimum of weights. Then in the late 1950s, Middleton used 

these as the foundation for a much larger family to compete with the 

likes of Helvetica and Univers. In many ways Record Gothic is a more 

accurate translation of the earlier grotesque style than either Helvetica 

Legacy of a Craftsperson 
Ludlow had hired Middleton when he was 25. He 

devoted his entire professional life to the Ludlow 

Company, retiring in 1971, at the age of 73. By the 

time he retired, Middleton had created almost 100 typefaces for the Ludlow Typograph Company. 

Middleton died in 1985, but left a legacy that is a vital part of the American typographic heri- 

tage. He was an important man, but by choice he was not famous. In his time few people knew 

of R. Hunter Middleton, today there are even fewer. Once the type designer Rudolf Koch asked 

Victor Hammer, another type designer and friend of Middleton's, "Who is Robert Middleton?" 

The reply summed up the man. "For an artist, he is too practical minded, too sober, too normal; 

there is nothing fanciful or exalted about him. For a craftsman, his interests are too broad, his 

understanding is too profound:' 

or Univers. It has the traditional bowl and loop g, 

condensed letter proportions, and 90 degree cut 

terminals found in faces like Franklin Gothic and 

News Gothic. Unfortunately, while being more 

authentic, these traits also tend to make the face 

look a little old-fashioned today. 

Middleton's Radiant is experiencing a revival in use by graphic designers, but is unfortunately the only 

of his faces to see such active use. Stellar and Record Gothic would also be excellent alternatives to more 

commonly used designs, and his Garamond is a refreshing rendition of this oldstyle type. 
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What's 
new  from 
ITC? 

ITC Lubalin Graph 

0 ver several years, the ITC Type- 
face Review Board members 
discussed the need for a con-

densed branch to the ITC Lubalin Graph 
family tree, and eventually they decided 
that the design community would bene-
fit from a new series of strong slab serifed 
condensed typefaces. 

The problem was finding the appro-
priate team to create the series. The type 
designers whom the Board usually com-
missions for such projects were involved 
in other lengthy assignments. Unknown 
talent was not the right choice. With these 
concerns in mind, the Board's decision 
was unanimous: "Let Ikarus do it:' 

The first results of the team's efforts, 
however, proved that not all typefaces 
respond well to even the most sophisti-
cated of electronic distortions. It just 
wasn't good enough to meet the Board's 
standards. The weights were wrong, 
the proportions were not quite right and 
the serifs were not the correct size. Essen-
tially, the new series had lost that ITC 
Lubalin Graph "feel:' But this was not the 

fault of the designers at URW in Hamburg; 
they did exactly what we had asked. The 
problem was in the technology, not craft. 

Although the ITC staff and the ITC 
Review Board were disheartened, they per-
sisted because they felt the idea was a 
good one and that these styles would fill 
a gap in the ITC type library. 

At this point, a fax arrived from Helga 
Jorgenson and Sigrid Englemann of 
the URW design team in hamburg. They 
had been experimenting with ITC Avant 

URW type designers Helga Jorgenson and Sigrid Englemann 

Garde Gothic Condensed (a series of 
designs created by traditional rather than 
electronic methods) and had added slab 
serifs via Ikarus technology. The results 
were remarkable—and very close to what 
is presented here. 

The reward for persistence and crea-
tive thinking are these eight new additions 
to the ITC Lubalin Graph family: Book 
Condensed, Book Condensed Oblique, 
Medium Condensed, Medium Condensed 
Oblique, Demi Condensed, Demi Con-
densed Oblique, Bold Condensed, and Bold 
Condensed Oblique. 

Small caps have been created for the 
Book and Medium weights. Oldstyle 
figures are available for the roman and 
oblique designs in all weights. 

Only licensed ITC Subscribers are authorized 

to reproduce, manufacture and offer for sale 

these and other ITC typefaces shown in this 
issue. This license is your 

guarantee of authenticity: 

These new typefaces will be available to 
the public on or after May 19, 1992, depending 

on each manufacturer's release schedule. 





MAN IS  A TOOL-USING ANIMAL.. 

o  WITHOUT TOOL CI  
HE IS NOTHING, 

Thomas Carlyle 
COAT OF SILENCE 

FOR INTERIOR AND EXTERIOR USE 

comes 
rd an 

nship. 
—Zeuxis 

DESCRIPTION: COAT OF SILENCE PAINTS are water-soluble, latex 
enamel surface paints which are easy to apply and easy to wash. 
INSTRUCTIONS FOR USE: For perfect adhesion, clean entire sur-
face to be treated. Assiduously remove all traces of wax, grease 
or oil. Surfaces with scratches or rust should be sandpapered dili-
gently To use paint, open container and stir the contents well. 
Always use a new or well-cleaned brush. Apply paint in long hor-
izontal strokes and complete the process by finishing with gentle 
vertical strokes. 
nes ON APPLICATION: If paint becomes thickened, dilute gradu-
ally with water. Do not apply a second coat of paint until the first 
coat is completely dry. Mix enough paint to cover the total area 
for consistent color. 

COAT OF SILENCE PAINTS UNLIMITED 
CUPERTINO, CALIFORNIA 

THITIFOR 
BUILD'  TYPEFACE FAMILY HAVE 

C ANGDRAMATICALLY WITHIN T 

41 
 

L ST 	YEARS, but the fundament 
aspects of typeface development h 
not: designers still establish a sound 
foundation, rough in the structure, and 

refine all the details. 
—Allan Haley, Executive VP, ITC 
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a teat money raiser, avalianie 
late June. Contact J. Brown, 
Sacramento, CA. 

For Sale: Power Tools. Various 
assort. Many in excellent 
shape. Pref. sell all. Call 555- 
2543, BO takes all. 

Wood Chipper: Butcher wood 
chipper, used less than 100 
hrs. 7hp, gas eng. Steel chute, 
tires and hitch. Chops leaves, 
branches to 3!' Also rope saw 
and several pruning shears. 
555-7382 after 6pm. 

Ne: Aluminum 1/8" plates. 
X 327 used in printing, 

for misc. sheathing, roof 
•ar repairs. All washed, 
ne may have ink. 
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Pre-Sharpened 

RUSTY 

"Bringing the world together" 

RUBBER 

Measure twice, - -- 	 
—Conventional wisdom 

...IS THE FACULTY OF MAKING ARTIFICIAL OBJECTS, 

—Henri Bergson ESPECIALLY 

—John Heywood 1497-1580 

CONSTRUCTING A TYPEFACE DEMANDS CREATIVE 

PLANNING. ITC LUBALIN GRAPH HAS EIGHT NEW 

ADDITIONS: BOOK CONDENSED, BOOK CONDENSED 

OBLIQUE, MEDIUM CONDENSED. MEDIUM 

CONDENSED OBLIQUE DEMI CONDENSED DEMI 

CONDENSED OBLIQUE. BOLD CONDENSED AND 

BOLD CONDENSEDDBLIQUE 
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ITC LUBALIN GRAPH® CONDENSED 

Excellence in typography is the result of nothing more t 
han an attitude. Its appeal comes from the understandi 
ng used in its planning; the designer must care. In cont 
emporary advertising the perfect integration of the desi 
gn elements often demands unorthodox typography. It 
may require the use of compact spacing, minus leadin 
g, unusual sizes and weights; whatever is needed to im 
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Book Condensed 

ABCDEFGHIJK 
LMNOPQRSTU 
VWXYZabcdef 
ghijklmnopqrs 
tuvwxyz 12345 
67890&1234567 
89o$4aciECE 
Bcocecefiffifflfft 

* )(tt§")ABCD 
EFGHIJKLMNOP 

QRSTUVWXYZ 

Book Condensed Oblique 

ABCDEFGHIJK 
LMNOPQRSTU 
VWXYZabcdef 
ghijklmnopqrs 
tuvwxyz12345 
67890&123456 
78940$0E%WE 
CE3gacecefi'"`"° 

(tt§"«) 

Excellence in typography is the result of nothing more th 
an an attitude. Its appeal comes from the understanding 
used in its planning; the designer must care. In contemp 
orar y advertising the perfect integration of the design ele 
ments often demands unorthodox typography It may re 
quire the use of compact spacing, minus leading, unusu 
al sizes and weights; whatever is needed to improve app 
8/9 

Excellence in typography is the result of noth 
ing more than an attitude. Its appeal comes fr 
om the understanding used in its planning; t 
he designer must care. In contemporary adve 
rtising the perfect integration of the design el 
ements often demands unorthodox typograp 
hy. It may require the use of compact spacin 
10/11 

Excellence in typography is the result 
of nothing more than an attitude. Its a 
ppeal comes from the understanding 
used in its planning; the designer mu 
st care. In contemporary advertising t 
he perfect integration of the design el 
ements often demands unorthodox ty 
12/13 

Excellence in typography is the 
result of nothing more than an a 
ttitude. Its appeal comes from th 
e understanding used in its plan 
ning; the designer must care. In 
contemporary advertising the p 
erfect integration of the design e 
14/15 

Excellence in typography is the result of nothing more t 
han an attitude. Its appeal comes from the understandi 
ng used in its planning; the designer must care. In cont 
emporary advertising the perfect integration of the des 
ign elements often demands unorthodox typography. It 
may require the use of compact spacing, minus leadin 
g, unusual sizes and weights; whatever is needed to im 
8/9 

Excellence in typography is the result of not 
hing more than an attitude. Its appeal come 
s from the understanding used in its planni 
ng; the designer must care. In contemporar 
y advertising the perfect integration of the d 
esign elements often demands unorthodox 
typography. It may require the use of compa 
10/11 

Excellence in typography is the resul 
t of nothing more than an attitude. It 
s appeal comes from the understand 
ing used in its planning; the designe 
r must care. In contemporary adverti 
sing the perfect integration of the de 
sign elements often demands unort 
12/13 

Excellence in typography is the 
result of nothing more than an 
attitude. Its appeal comes from 
the understanding used in its p 
lanning; the designer must car 
e. In contemporary advertising 
the perfect integration of the de 
14/15  

Medium Condensed 

ABCDEFGHIJK 
LMNOPQRSTU 
VWXYZabcdef 
ghijklmnopqrs 
tuvwxyz 12345 
67890&123456 
789o$MVE 

CEBcocecefiffiffl 
fir `"°(:;,.!?-- 
/#* )(14§*«)AB 
CDEFGHIJKLMN 
OPQRSTUVWXYZ 

Medium Condensed Oblique 

ABCDEFGHIJK 
LMNOPQRSTU 
VWXYZabcdef 
ghijklmnopqrs 
tuvwxyz12345 
67890&123456 
789o$CE%921 1  
CEBonecefi‘"‘"° 

(HS") 
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ACCENT" 
Software, "Inc, 

ACCENT Software, Inc. (Irvine, California) is a 
manufacturer of graphics and typefaces for 

computer aided design/drafting (CAD) software 
packages. ACCENT signed a licensing agree-

ment with International Typeface Corporation 

(ITC) enabling it to produce ITC' typefaces for 

several of its CAD packages. These typefaces will 
be formatted for use on the IBM PC,' Apple 

Macintosh'and UNIX' workstations. 

ACCENT Software, Inc. 

902 Veneto 

Irvine, CA 92714 

(714) 552-7672 

Panache Graphics 
Limited 
Panache Graphics Limited (London, 
England) designs and manufactures type-
faces in PostScript Type 1 format. 
After signing a licensing agreement with 
International Typeface Corporation 
(ITC), Panache added ITC typefaces to 
its own exclusive typeface library, in 
the same format, for use in the graphic 
arts industry. 

Panache Graphics Limited 
50-54 Clerkenwell Road 
London EC1M 5PS 
England 
(071) 251-3746 

Micrografx, Inc. 
Micrografx, Inc. (Richardson, Texas) 
is a leading designer, developer 
and distributor of Microsoft Windows' 
graphics applications. Under a licens-
ing agreement with International 
Typeface Corporation (ITC), Micrografx 
will offer ITC typefaces in the 
Windows-based graphics software 
packages. 

Micrografx, Inc. 

1303 Arapaho 

Richardson, TX 75081 

(214) 234 - 1769 

SoftWood, Inc. 

SoftWood, Inc. (Phoenix, Arizona) is 
a software developer that special-
izes in productivity software for the 

Commodore Amiga computer. 
SoftWood is now licensed through 
International Typeface Corporation 
(ITC) to sell ITC typefaces, in 

Nimbus Q and PostScript" Type 1 
format, to users of its new word 

processor product, Final Copy: 

SoftWood, Inc. 

7776 Pointe Parkway West, Suite 270 

Phoenix, AZ 85044 

(602) 431 - 9151 

Who's New at ITC 
New ITC Subscribers* Include: 

*ITC Subscriber companies are those companies which have a licensing agreement with International Typeface Corporation to manufacture and sell ITC ® typefaces. 
All product names are trademarks or registered trademarks of their respective manufacturers. 



New software lets you tone up fonts or work out 
a brand new typeface on your desktop 
By Pauline Ores 

"Users shouldn't discount TrueType yet:' says Brian 
Lawley, product marketing manager for type and text 
at Apple Computer. "New system software will include 
what we call a line layout manager. It will be able to 
select from various character sets, display swash letters 
in a context-sensitive manner, (such as automatically 
swapping out swashes when there are ascenders below 
them), optical scaling, and a number of other advanced 
features which will deliver typographic quality text to 
all applications:' 

Type Solutions, the company that completed much 
of the TrueType development for Apple, recently intro-
duced The Incubator, a product that only works with 
TrueType fonts. However, in conjunction with a font 
format translation program such as Ares' FontMonger 
you can translate your final TrueType Incubator cre-
ations into Typel format. When you bring faces into 
The Incubator you lose all of the original hinting, and 
new hinting is created on the fly. (Hints are software 
codes that modify parts of a character's design to insure 
that it will look good when printed at low resolution). 

ELI 

Color 

Width 

Contrast 

Slant 

^tJl 	
11; 	 Ill 

=11 
.[_12121221ilL11 	 •  •IqK1 

':".• 	 . ICI  

Incubator C ontr ors _ 

0.2720 

0.4080  

2.4776 I 

0. 0000 

(Create... ) 

(  Revert ) 

(  Help ) 

( 	Quit 	3 

Widths From: 

()Scroll Bar   

0 Metrics 

HOho 

HOho 
(Select  Metrics Tent: I  HOho  

This screen shot from The Incubator program shows 
controls available to manipulate a font, from sliders to 
numeric input. 

Multiple Master and Types 
Adobe's Multiple Master software is unique because it 
can only modify specially designed Multiple Master 
faces. The first typeface using this technology is Myriad, 
a new Adobe original face. Myriad was introduced early 
this year followed by a Multiple Master version of 
Minion, an existing Adobe face. ITC has a special ver-
sion of Bodoni that will be released early next year. 
A joint project between Xerox, Adobe and ITC, it is the 
first Multiple Master design to be developed outside 
Adobe. According to Allan Haley, executive vice presi-
dent, ITC: "This is the first time in 40 years that three 
major type and font suppliers have worked jointly 
to produce new typeface design. With the combined 
talent and technology, finally an accurate represen-
tation of Bodoni's resource can be made available to 
the design community' 

continued on page 30 

is one of the greatest 
friends of Freedom, 
and of Justice. How-
ever, it can also be a slave 
of those who would take 
the same away. To design 
a new typeface is to provide a 
vehicle for any idea. There is 
no way for a type designer 
to know whether such ideas 
will be abhorrent to, or in 
vigorous agreement with, his 
or her own. Still, an ugly idea is 
no morebeautifulforbeing set in 
the most elegant of pages. 
We can truly only hope to provide  a 
useful channel for further rational and 
symbolic communication, toward the 
eventual evolution of  a  mature 

consciousness in the Human Race. 
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With the advent of digital type seven years ago, fonts 
shifted from the typesetter to the designer's desktop, 
giving him the tools to set his own type. Since then soft-
ware developers have seized the opportunities offered 
by digital technology to develop an array of font soft-
ware for every level of expertise. This software allows 
users to expand, manipulate and create fonts to fit their 
own needs. The new products fall into four general cate-
gories: font manipulation, font format translation, font 
creation and font generation. The following is a guided 
tour through the morass of new font tools that are now 
on the market. 

Font manipulation programs allow users to create 
a piece of artwork with type. Display type can be placed 
along a curve, for example, or conformed to fit an 
unusual shape. Programs available include Letraset's 
LetraStudio, Bitstream's Make-Up (for the PC); and 
Adobe's Type Align and Broderbund's TypeStyler (for 
the Mac and PC). 

Font format translation programs such as Altsys' 
Metamorphosis Pro (for the Mac) enable users to turn 
Typel fonts into TrueType fonts. Ares' FontMonger 
can convert between Type3, TrueType and Typel . Font-
monger is a hybrid program in that it will also let you 
import logos, extend your faces by creating small caps, 
inferior and superior characters; embed fractions and 
composite characters; and assign particular characters 
to certain keys. FontMonger Windows for the PC will 
translate among NimbusQ, Typel, Type3, TrueType, PC, 
Mac, and NeXT formats and let users create fonts from 
scratch or edit the lines of the characters. 

Font creation programs require the most expertise. 
With products such as Altsys' Fontographer and Letra- 
set's FontStudio users start with a blank page—an exist- 
ing font or a scanned drawing—and use these programs 
to create a new typeface. Many small foundries like Font 
Bureau and Treacyfaces use these programs to create 
their products. 

Font generation programs, such as Type Solutions' 
The Incubator and Adobe's Multiple Master, allow users 
to take an existing font, modify it, and then save the 
changed font under a new name. Although it takes time 
to become proficient font creation software, these alter-
native programs are suitable for the designer who does 
not want to become a font creation expert. Because 
these two programs are relatively new and changing the 
way we think about type, we'll look at them in depth. 

The Incubator and TrueType 
A font in the TrueType format is a program in and of 
itself, not just a collection of data points. Therefore it is 
positioned to move into the new world of modifiable 
digital type. As the font format favored by Microsoft, 
TrueType is already making an impact in the PC office 
computing arena. Although it doesn't yet have much of 
a presence on the Macintosh, as the difference between 
Macs and PCs narrows, TrueType will affect Mac appli- 
cations as well. 
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ITC. Center Exit."  
IBITI N 

Schedule 

  

JUNE 3 - JULY 31 

THE 38r" ANNUAL 

TYPOGRAPHIC DESIGN 
COMPETITION 

Sponsored by the Type Directors Club 

"The type in TDC 38 tends to fall into, two main camps: quiet, tradi-
tional conservatism and eclectic playfulness. The exhibit is more 
purely typographic than in recent years with type serving not only as 
a vehicle of communication, but as illustration," said Allan Haley, 
executive vice president of ITC and chairman of the 38th annual 
international competition of typographic excellence sponsored by the 
Type Directors Club of New York. 

The 200 pieces in the exhibit reveal the creative use of type, calli-
graphy and hand-lettering in posters, editorial design, advertising 
and promotion, as well as books, brochures, calendars, corporate 
graphics, logos, packaging, signage and stationery. 
Jurors for TDC 38 were Steven Heller (Senior Art Director, The New 

York Times) Kent Hunter (Creative Director, Frankfurt Gips Balkind), 
Jeffrey Keyton (Design Director, MTV Networks), Lorraine Louie 
(Lorraine Louie Design), Paula Scher (Partner, Pentagram), Sumner 
Stone (The Stone Type Foundry) and Maxim Zhukov (Chief, Graphic 
Presentation Unit, United Nations). 

Typography 13, the book documenting this exhibition, will be 
published by Watson-Guptill Publications in the Fall. 

Open Monday - Friday 

Hours: Noon - 5:00 p.m., Tuesday until 8:00 p.m. 
(Closed July 3) 

Admission: Free 

Recycle! 
--  ADDENDUM 

The Spring issue of U■kic included a list of prize winners 
of Recycle!, the Seventh Annual Herb Lubalin International 
Student Design Competition. In addition to those winners, 

the following students also appeared in the exhibit: 

Lisa Aklestad (Art Institute of Seattle, Seattle, WA), Mira Anto-

novic, (College of Applied Arts, Prague, Czechoslovakia), Laura 

Curtin (University of Redlands, Redlands, CA), Sabine Maria 

Eilberg (Fachhochschule Wiesbaden, Wiesbaden, Germany), 

Andrew Galpern (Indiana University Bloomington,  IN),  Holger 

Giffhorn (Bergische Universitat Gesamthochschule Wuppertal, 

Wuppertal. Germany), France Hadji-Alilou (Scale des Techniques 

de Communication Visuelle Appliquee Arts Graphiques, Paris, 

France), Christine Hostin (Stole des Techniques de Communica-

tion Visuelle Appliquee Arts Graphiques. Paris, France),  William 
C. Massey (North Carolina State University, Raleigh, NC), Ariane 

Paffenholz (Fachhochschule Koln, KOln, Germany), Lisa Eila 

Maria Roy (Sheridan College, Oakville, Ontario. Canada), 

Jacqueline Solway (Syracuse University, Syracuse,  NY),  Susan 

Amir Sawadkuhi (Hochschule fur Kunste, Bremen, Germany) 

and Thomas Serres (Bergische Universitat Gesamthochschule 

Wuppertal, Wuppertal, Germany). 
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Multiple Master fonts are also part of 
a grander scheme of font technology that 
Adobe is proposing. Called "Carousel" 
it will allow one to read electronic files 
without having to own the same applica-
tion; and when combined with Multiple 
Master technology, users can read the 
same font. For example, the Carousel/ 
Multiple Master technology recognizes 
that you do not have the font you need to 
be able to read the document installed 
on your system, and will take the font 
information embedded in the document 
and use it to create a representation of 
the missing font. 

A screen shot from Multiple Masters' 
Font Creator program displays how you 
can manipulate a two-axis font. 

The Multiple Master program works 
with what they call two- three- or four-
axis fonts. The four possible axis deter-
minants include: weight, width, style, 
and optical size. The axes determine the 
limitations—between two extremes—
on all the possible versions you can cre-
ate. With one axis, for example, you can 
choose weights between a very heavy 
sans serif font and a very light sans serif 
font. Minion is a three-axis face, designed 
to allow users to modify weight, width 
and optical size. 

Fred Brady, manager of new typo-
graphic development at Adobe, feels that 
the fact that Multiple Master typefaces 
set limits on the dynamic range "is good 
for everyone, as the type designer can 
still maintain the look of the font by set-
ting the limit for the range, rather than 

by Barry Zuber 

Ofoto'" has announced a new break-
through in scanning software technology 
named one-step scanning. Ofoto will 
automatically scan, classify, straighten, 
crop and sharpen your black and white 

providing users with an unlimited algo-
rithmic range:' 

How do type vendors feel about 
releasing this font technology to users 
with varying degrees of type knowledge? 

"One of the concerns is that Multiple 
Master offers too much, but you can use 
as little or as much as you want," says 
Brady. "I've been doing type for 15 years, 
and I've always been sad about not being 
able to offer optical sizing. To be able to 
have that again is incredible." 

Copyright Issues 
And how do typeface designers feel 
about others manipulating their original 
designs? "People were doing this with 
repro before we had personal comput-
ers," shrugs Matthew Carter, a principal 
of Carter and Cone Type (and formerly 
of Linotype and Bitstream). "A certain 
number of users will produce some 
really awful stuff, but that's no reason 
not to offer this technology. All of these 
tools are very good opportunities to get 
people to look at type more closely and 
I am always for allowing designers to 
exercise their taste in how they want to 
use the type. In short, I'm all for it:' 

What to Expect 
Russ McCann of Ares Software feels that 
we can look forward to "a breadth of user 
created fonts which can be saved in any 
format they desire, with attributes that 
can be easily modified by the user." With 
the font tools available, designers will be 
able to more easily modify typefaces and 
special logo designs, something they 
used to do using a stat camera. But just as 
page layout programs helped create the 
avalanche of horrific desktop published 
documents, we're bound to see "ransom 
note" font creation from users without 
design experience. In the end, however, 
the industry is simply providing users 
with the tools that were available on tra-
ditional typesetting systems. Nothing, 
of course, can ever replace a designer's 
sense of esthetics or knowledge of fine 
typography. 

Pauline Ores is the editor of Desktop 
Communications, PC Publishing and 
Presentations and the recently-launched 
Mac Publishing and Presentations. 

or gray-scale images. Ofoto works with 
most scanners and converts them to 
operate using the one-step scanning pro-
cess. For the Macintosh and IBM/ 
Windows. $395. Light Source, Inc. 17 East 
Sir Francis Drake Boulevard, Suite 100, 
Larkspur, CA 94939. (800) 231-7226. 

Adobe Systems, Inc. has announced a 
new Windows version of their popular 
Adobe Illustrator -  program. Adobe 
Illustrator 4.0 for the PC builds on the 
Macintosh® product by adding new fea-
tures such as floating palettes, drawing 
and editing in color preview mode and 
zoom to any view. The menus and draw-
ing commands are identical to Illustra-
tor's Macintosh version. Graphic files 
created on either the Mac or PC can be 

continued on page 34 
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It Works  
Better, 
SoYou 
Will  Too! 

(miter peedcote wax  

Stop wrestling with 
spray adhesives, old 

fashioned waxers or other slow 
paste up methods. The Speedcote's fast clean 
operation gives you the best results automatically. 

For example, whatever the weight of the paper you 
are using, you get a perfect, microthin wax coating. 
An exclusive floating top roller senses the weight of 
the stock and automatically applies the proper wax 
coating. No dials to turn or adjustments to make. 

Our unique temperature sensing system 
automatically maintains the wax at the operating 
temperature. This eliminates bleed-through on even 
thin laser paper. You get 100% surface coating 
without stripes or bumps. 

Other advance features include: a low wax indicator 
light, a leveling system, maintenance free operation 
and an ironclad 2 year warranty. All features 
standard in both our 12" and 18" models. For more 
information contact Daige 
at 800-645-3323 or your 
local art or printing supply 
dealer. Daige 

Products, 	Inc. 
The Name To Stick With 

1 Albertson Avenue, Albertson, NY 11507 • 800 645-3323 • 516 621-2100 

Ni 
HA US 

FINALLY—AN EASY WAY TO CREATE 
YOUR OWN FONT CATALOG USING THE 

FONTS INSTALLED ON YOUR MAC. 

SPECtacular! and SPECtacular are trademarks of Omega Systems. PostScript is a trademark of Adobe Systems, Inc. Macintosh, TrueType and CluickDraw are trademarks of Apple 
Computer, Inc. FontHaus and the FontHaus logo are trademarks of FontHaus Inc. Geometric 415 is a trademark of.Bitstream, Inc. SPECtacular is licensed exclusively from OED 
Publishing Company, PO Box 2715, Westport, CT 06880 USA 203 846 6988 Fax 203 849 8527. 
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SPECtacular is a clever 
new software utility 
that allows you to 
automatically create 
type specimen sheets 
from PostScript and True-
Type fonts that are installed on 
a Macintosh system. 
SPECtacular is 
compatible 

with any 
PostScript, 

TrueType or Quick-
Draw output device. The entire 
process of creating detailed spec 
sheets is completely automated; 
all you need to do is select one 
or more of your fonts and one 
of twelve pre-designed 
templates. SPECtacular then in-
corporates each of the selected 
fonts into the specified 
template. Templates dis- 
play a range of details on 
any selected font — from 
full character compliment 

showings to paragraphs 
set in various point 
sizes & leading; from 
charting characters 

per pica to keyboard 
templates to font reference 

lists and more! 

SEE FOR YOURSELF 

For a limited time, if you fax us 
a request for a sample, we will 
fax back three sample pages 
using the font Metro Light 
(Bitstream's Geometric 415)• 

SPECtacular is available 
exclusively from FontHaus. 

$7995  
AmEx, Checks, COD accepted. 

Free shipping available. 

15 Perry Avenue, A7 
Norwalk, CT 06850 

800 942- 9110 

203 846 -3087 

FAX 203 849-8527 

      

      

 

Dover's Complete 
Alphabet Books 
by Dan X. Solo 
Just $5.95 
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Dan X. Solo's Alphabet Books are the 
best and most inexpensive source of 
varied, eye-catching copyright-free 
typography available today for use in 
headlines, titles, ads, catalogs, posters 
and more. 

Each volume contains 100 complete 
fonts (most in upper and lower case, 
plus punctuation marks and numerals) 
printed jet black on fine quality paper. 
Reproduce these pages on any standard 
copier for a virtually endless supply of 
camera-ready typography. You can 
set headlines from a selection of 1,800 
different faces for less than $1.00! 

All volumes 100pp., 8h x 11, paperbd. 

  

    

  

Each book contains 100 complete copyright-free alphabets 
like the above, reproduced on 85" n 11" plates. (This page 
from Gothic and Old English Alphabets.) 

18 Alphabet Books 
Each $5.95 

Art Deco Display Alphabets, 24372-9 

Art Nouveau Display Alphabets, 23386-3 

Bold Script Alphabets, 25966-8 

Brushstroke and Free-Style Alphabets, 23488-6 

Circus Alphabets, 26155-7 

Classic Roman Alphabets, 24517-9 

Condensed Alphabets, 25194-2 

Decorative Display Alphabets, 26340-1 

Elegant Display Alphabets, 26963-9 

Gothic and Old English Alphabets, 24695-7 

Outline Alphabets, 25824-6 

Rustic and Rough-Hewn Alphabets, 26716-4 

Sans Serif Display Alphabets, 23785-0 

Special-Effects and Topical Alphabets, 23657-9 

Stencil Alphabets, 25686-3 

3-D and Shaded Alphabets, 24246-3 

Victorian Display Alphabets, 23302-2 

 

     

 

FREE 

   

 

Dover Pictorial Archive Catalog (59062-3). Lav-
ishly illustrated catalog of over 500 books of 
illustrations, designs, typography and more for 
use without fee or permission! Most $3.95 to 
$6.00. Write for your FREE copy (no purchase 
necessary). 

  

     

 

TO ORDER: Write to DOVER PUBLICA-
TIONS, INC., Dept. UL9, 31 E. 2nd Street, 
Mineola, N.Y. 11501-3582. List author, title and 
code number for each book ordered. Add $2.50 
for postage and handling (any number of books). 
N.Y. residents add sales tax. All books uncondi-
tionally guaranteed or your money back. 
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ACCENT Software, Inc. Autologic SA Computer Associates 
International, Inc. 

The Font Factory 

902 Veneto 
Irvine, CA 92714 
(714) 552-7672 
High-Quality Graphics and 
Typefaces for Use with Computer 
Aided Design/Drafting on 
Macintosh, IBM PC and UNIX 
Platforms 

Adobe Systpms Inc. 

1030 Bussigny Pres Lausanne 
Switzerland 
021/89.29.71 
Bobst Graphic Products and 
Phototypesetting Systems 

Avo's Type and Lettering, Inc. 

2400 Central Parkway 
Suite A 
Houston, TX 77092 
(713) 682-8973 
Desktop Publishing Typefaces 
for Ventura Publisher and 
Window/Pagemaker 

FontHaus Inc. 

Great Valley Corporate Center 
40 Valley Stream Parkway 
Malvern, PA 19355 
(215) 251-9890 
Manufacturer of Graphic Software 
for Apple Macintosh Computer 

Computer Associates 
International, Inc. 

17562 Eddy Drive 
Santa Ana, CA 92705 
(714) 669-1327 
2" Film Fonts 

H. Berthold AG 

15 Perry Avenue 
Suite A7 
Norwalk, CT 06850 
PostScript Font Resellers and 
Software Developers Supporting 
Macintosh and IBM Formats 

FONTS 

1585 Charleston Road 
P.O. Box 7900 
Mountain View, CA 94039-7900 
(415) 961-4400 
Interactive Software Tools for 
Graphic Arts 

Aim Graphics, Inc. 

Max-Stromeyer-Strasse 116 
D-7750 Konstanz 
Germany 
(07531) 87-4433 
Laserset-Laser Typesetter 
OCR-Equipment 

Computer Output Printing, Inc. 

Teltowkanalstrasse 1-4 
D-1000 Berlin 46 
Germany 
(030) 7795-1 
Front-Ends, Optomechanical 
Photo Units, Digital Photo Units/ 
Digital Recorders, Laser 
Recorders, Headline Typesetters, 
Scanners 

Berthold Corporation 

Hardy-Williams (Design) Ltd. 
300A High Street 
Sutton, Surrey 
SM1 PQ England 
01-636-0474 

Fundicion Tipografica 
Neufville, S.A. 

6 White Plains Drive 
Chesterfield, MO 63017 
(314) 536-2855 
Developer for AIM-3D Computer 
Animation System for 80386 
and 80486 PCs 

Alphatype Corporation 

4828 Loop Central Drive 
Houston, TX 77081 
(713) 666-0911 
High End Electronic Printing 
Systems and Digital Fonts 

Crosfield Lightspeed Inc. 
6035 Bristol Parkway 
Culver City, CA 90230 
(213) 670-9606 
Front-Ends, Optomechanical 
Photo Units, Digital PhotoUnits/ 
Digital Recorders, Laser 
Recorders, Headline Typesetters, 
Scanners 

Berthold Inc. 

47 Farnsworth Street 
Boston, MA 02210 
(617) 338-2173 
Lightspeed Color Layout Systems, 
Lightspeed Interactive Kerning 
Editor 

Dawlex Software 

Puigmarti, 22 
Barcelona-12 
Spain 
219 50 00 
Poster Types 

GDT Softworks Inc. 

220 Campus Drive 
Suite 103 
Arlington Heights, IL 60004 
(312) 259-6800 
Workstation III and 
AlphaComposer Phototypesetting 
System, CRS Digital 
Phototypesetter 

Ampex Corporation 

Suite 188 
4664 Lougheed Highway 
Burnaby 
British Columbia V5C 6B7 
Canada 
(604) 291-9121 
Developer of Macintosh Printer 
Driver, Employs Outline Font 
Technology for HP Deskjet, HP 
Laserjet Series, and HP Laser 
Compatible Printers 

General Parametrics Corp. 

Halesowan 
West Midland B63 3XE 
England 
021 585 6897 

DIGI-FONTS, Inc. 

60 McPherson Street 
Markham, Ontario L3R 3V6 
Canada 
(416) 475-8570 
Front-Ends, Optomechanical 
Photo Units, Digital Photo Units/ 
Digital Recorders, Laser 
Recorders, Headline Typesetters, 
Scanners 

Bitstream Inc. 

401 Broadway 
Redwood City, CA 94063-3199 
(415) 367-2011 
AVA-3 (Video Graphic 
Art Generator) 

Anagraph, Inc. 

528 Commons Drive 
Golden, CO 80401 
(303) 526-9435 
Manufacturer of Scalable Outline 
Fonts and Font Utility Software for 
HP LaserJet Family and 
PostScript Printers 

Digital Composition Systems, Inc. 

3580 Cadillac Avenue 
Costa Mesa, CA 92626 
(714) 540-2400 
Graphic Design Systems, 
Plotting and Cutting Systems 

Apple Computer, Inc. 

Athenaeum House 
215 First Street 
Cambridge, MA 02142 
(617) 497-6222 
High Quality Digital Type for the 
Macintosh and IBM PC 

British Broadcasting Corporation 

1250 Ninth Street 
Berkeley, CA 94710 
(415) 524-3950 

Genigraphics Corporation 1715 West Northern 
Suite 201 
Phoenix, AZ 85021 
(602) 870-7666 
Database Publishing Software for 
Microcomputer Users 

Digital Typeface Corporation 

20525 Mariani Avenue 
Cupertino, CA 95014 
(408) 996-1010 
Manufacturer of Apple's 
Macintosh Equipment 

Applied Arabic Limited 

2 Corporate Drive 
Suite 340 
Shelton, CT 06484-6206 
(203) 926-8808 
Computer Generated 
Graphic Production 

Geographics, Inc. 

Broadcasting House 
London W1A 1M 
England 
01-580-4468 
Video Fonts for the BBC 

CADCAM PUNCH LTD. 

9955 West 69th Street 
Eden Prairie, MN 55344 
(612) 944-9264 
High-Quality Typefaces 
from URW, ITC and Other World-
Class Type Libraries 

dtp Types Limited 

South Bank TechnoPark 
90 London Road 
London SE1 6LN 
England 
01922-8803 
Distributors of Arabic Typefaces 
and Suppliers of Digital 
Information for Arabic Typefaces 

Architext Inc. 

P.O. Box R-1 
Blaine, WA 98230 
(206) 332-6711 
Dry Transfer Letters 

Gepeto Electronica Ltda 

43, Arkwright Street 
Nottingham NG2 2JR 
England 
0602 862561 
CADCAM Textile Designing 
Systems 

Camex, Inc. 

13 Nurserylands Gossops Green 
Crawley West Sussex RH11 8RH 
England 
0293 615469 
Manufacturers of Software and 
Font Products for Electronic 
Publishing and Graphic Arts 

Dubner Computer Systems, Inc. 

Praia de Botafog 440-16 andar 
Rio de Janeiro CEP 22250 
Brazil 
(021) 286-8284 
Telex 021-33499 
Digital Phototypesetters, 
Photocomposition Systems 

Graphic Products Corporation 

121 Interpark Boulevard 
Suite 1101 
San Antonio, D( 78216 
(512) 490-2240 
The Architext OmniFont Library & 
Digitization Services. Fonts for HP, 
IBM, Kodak, PostScript, Siemens 
and Xerox Laser Printers. Custom 
Fonts for IBM & Okidata Desktop • 
Printers 

Artype, Inc. 

75 Kneeland Street 
Boston, MA 02111 
(617) 426-3577 
SuperSetter Digital Imaging 
Systems for Text 

Casady & Greene Inc. 
6 Forest Avenue 
Paramus, NJ 07652 
(201) 845-8900 
Broadcast TV Equipment 

Electra Font Technologies 

1480 South Wolf Road 
Wheeling, IL 60090 
(708) 537-9300 
Format Cut-Out Acetate Letters 
and Graphic Art Aids 

GST Software Products Limited 

22734 Portola Drive 
Salinas, CA 93908-1119 
(408) 484-9228 
FAX: (408) 484-9218 
Manufacturer of Bitmap 
and PostScript Typefaces 
for Macintosh 

C. Centennial, Inc. 

3530 Work Drive 
Fort Myers, FL 33901 
(813) 332-1174 
Toll Free: 800-237-4474 
Dry Transfer Letters, 
Cut Out Letters 

ASIBA GmbH 

1601 Trapelo Road 
Waltham, MA 02154 
(617) 890-1288 
Distribution of High Quality 
Image Printers/Fonts 
(Standard/PostScript) 

Elsner+ Flake Designstudios 

Meadow Lane, St. Ives 
Huntington, Cambridgeshire 
PE17 4LG 
England 
44-480-496789 

Hampstead Computer Graphics 

2 Centennial Drive 
Centennial Park 
Peabody, MA 01960 
(508) 532-5908 
Manufacturer of Custom and 
Standard Font Products for Laser 
Printers and Dot Matrix Printers 

Cello-Tak Mfg., Inc. 

Ostengasse 7 
8400 Regensburg 
Germany 
(0941) 52240 
Letterplot 33 (Software 
for Signage) 

Aston Electronic Designs Ltd. 

Dorfstra8e 11 
D-2081 Langeln 
Germany 
04123/4843 

Filmotype Supplies, Inc. 

378 Emerson Avenue 
Hampstead, NH 03841 
(603) 329-5076 
Software for Typesetting on 
Personal Computers 

Heidelberg-PMT Co., Ltd. 35 Alabama Avenue 
Island Park, NY 11558 
(516) 431-7733 
Dry Transfer Letters 

Chartpak 

2952 Peachgate Court 
Glenview, IL 60025 
(708) 998-0871 
Film Fonts and Digital Headline 
Machines 

The Font Company 

3-21-4 Minami Oi 
Shinagawa-ku, Tokyo 
Japan 
(03) 763-4141 

Helix Limited 

125/127 Deepcut Bridge Road 
Deepcut, Camberley, Surrey 
GU16 6SD England 
(0252) 836221 
Video Character Generators 

Autologic, fnc. 

One River Road 
Leeds, MA 01053 
(413) 584-5446 
Dry Transfer Letters 

Color Image Products Company 

12629 North Tatum Boulevard 
Suite 210 
Phoenix, AZ 85032 
(602) 998-9711 
PostScript Publisher of the Font 
Company Type Library for Mac, 
Next, and PC 

P.O. Box 15 
Lye Stourbridge 
West Midlands DY9 7AJ 
England 
(0384) 424441 

Dr.-Ing Rudolf Hell GmbH 

1050 Rancho Conejo Boulevard 
Newbury Park, CA 91320 
(805) 498-9611 
Phototypesetting and Laser 
Imaging System 
Photo Units, Digital Photo Units/ 
Digital Recorders, Laser • 
Recorders, Headline Typesetters, 
Scanners 

1116 Manheim Pike 
Lancaster, PA 17601 
(717) 393-2591 
Manufacturer of 
Dry Transfer Letters 

D-2300 Kiel 14 
Grenzstrasse 1-5 
Germany 
(0431) 2001-1 
Digiset Phototypesetting 
Equipment and Systems, 
Digiset-Fonts 

ITC 
International Typeface 
Corporation is a devel-
oper and marketer 
of high quality type-
face designs that are 

applicable to a wide 
variety of graphic 
communication needs. 
ITC has a professional 
understanding of 
both the esthetics 
& business of type. 

As a result, we have 
established a busi-
ness relationship with 
the companies listed 
to the right of this 
column. Purchasing 
fonts and type 
imaging equipment 
from any of these 
companies assures 
authenticity of ITC 
typefaces & opti-
mal quality design 
representation. 

These Subscriber 

companies are licensed 

to manufacture and 

sell ITC typefaces. 
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Hewlett Packard 

Vancouver Division, Washington 
18110 S.E. 34th Street 
Camas, WA 98607 
(206) 944-8110 

High Technology Solutions 

P.O. Box 3426 
Poughkeepsie, NY 12603 
(914) 473-5700 
MPS Front End System and 
Fastsetter Typesetter 

Image Club Graphics Inc. 

#5 1902 11th Street Southeast 
Calgary, Alberta T2G 2G2 
Canada 
(403) 262-8008 
Manufacturer of PostScript 
Typefaces 

Information International, Inc. 

5933 Slauson Avenue 
Culver City, CA 90230 
(213) 390-8611 
Phototypesetting Systems 

International Business 
Machines Corporation 

Old Orchard Road 
Armonk, NY 10504 
(303) 924-4807 
Electronic Printing Systems 

International Digital Fonts 

1431 6th Street Northwest 
Calgary, Alberta T2M 3E7 
Canada 
(403) 284-2288 
Digital Fonts for Laser Printers 
Available in PostScript Type 1 
and TrueType Formats 

Itek Graphix Corp. 
Composition Systems Division 

34 Cellu Drive 
Nashua, NH 03063 
(603) 889-1400 
Phototypesetting Systems and 
Equipment, Film.Strips, Standard 
and Segmented Discs, and 
Digitized Fonts 

Izumiya Co., Inc. 

Ebisu Subaru Building 4F 
20-08, Ebisu 1-chome 
Shibuya-ku, Tokyo 150 
Japan 
011-81-3-440-1531 

Kagema AG 

Postfach 422 CH-8051 
Zurich, Switzerland 
(1321) 0600 

Kroy 

Scottsdale Airpark 
14555 N. Hayden Road 
Scottsdale, AZ 85260 
(602) 948-2222 

LaserGo, Inc. 

9369 Carroll Park 
Suite A 
San Diego, CA 92121 
(619) 450-4600 
PostScript Interpreter Software 
GoScript, GoScript Plus, and 
GoScript Select 

LaserMaster Corporation 

7156 Shady Oak Road 
Eden Prairie, MN 55344 
(612) 944-9330 
Manufacturer of Printer 
Controllers/Typesetters for PC 
Compatibles/Macintosh 

LeBaugh Software Corporation 

10824 Old Mill Road 
Suite 6 
Omaha, NE 68154 
(402) 334-4820 
Manufacturer of LePrint'" 
Software 

Esselte Letraset 
Letraset Limited 

St. George's House 
195-203 Waterloo Road 
London SE1 8XJ 
England 
071 928 7551/3411 
Dry Transfer Letters, TrueType 
and Type 1 Format Fonts 

Letraset USA Inc. 

40 Eisenhower Drive 
Paramus, NJ 07652 
(201) 845-6100 
Dry Transfer Letters, TrueType 
and Type 1 Format Fonts 

Xerox Corporation 

Xerox Font Center 
880 Apollo Street 
MS P2-83 
El Segundo, CA 90245 
(213) 333-6612 
Fonts for Xerox Printing Systems 

Xerox Corporation 
Intran Operation 

8400 Normandale Lake Boulevard 
Bloomington, MN 55431 
(612) 831-0342 
Digital Fonts, Xerox High-End 
Printing Systems 

Zenographics, Inc. 

4 Executive Park Circle 
Irvine, CA 92714 
(714) 851-6352 
Professional Graphics 
Software and Windows-Based 
Printing Solutions 

Zipatone, Inc. 

150 Fencl Lane 
Hillside, IL 60162 
(708) 449-5500 
Dry Transfer Letters 

Authorized Suppliers 
of ITC Typefaces in 
Digital Form 
Adobe Systems Inc. 
Agfa Compugraphic Division 
Bitstream Inc. 
Digital Type Systems, Ltd. 
Linotype GmbH 
Nippon Information Science Ltd. 
URW Unternehmensberatung 

Authorized Distributors 
of ITC Typefaces 
AGFA-Gevaert N.V. 
Apple Computer Inc. 
Bitstream Inc. 
Cubicomp 
Datalogics Incorporated 
Delphax Systems 
Digital Equipment Corporation 
Digitized Information Systems 
Corporation (Ghent, Belgium) 

Eocom 
General Optronics Corporation 
Kanematsu Electronics Ltd. 
Scitex Corporation Ltd. 

Tektronix, Inc. 

Wilsonville Industrial Park 
26600 S.W. Parkway 
Wilsonville, OR 97077 
(503) 682-3411 
Ink Jet Printers 4692/4695/ 
4696, Laser Printer 4636, 
Thermal Wax Printer 4693 
Models, Phaser Printer Card 
4530 and Quick Draw 
Printer Driver 

TypeMasters, Inc. 

15 Union Hill Road 
West Conshohocken, PA 19428 
(215) 834-7840 
Full Graphic Services 

Typesoft Limited 

17 Willow Close 
Hamworthy, Poole 
Dorset, England 
(0202) 631590 

TypoGabor 

5 Rue Du Mai 1945 
92586 Clichy-Cedex 
France 
33 1 47 39 66 00 

URW Unternehmensberatung 

Karow Rubow Weber GmbH 
Harksheider Strasse 102 
2000 Hamburg 65 
Germany 
(040) 60 605-0 
IKARUS-Digital Type Production 
SIGNUS-Type Setting with Foils 

U.S. Lynx 

853 Broadway 
New York, NY 10003 
(212) 673-3210 
Lynx Laser Plain-Paper 
Proofing System 

Varitronic Systems, Inc. 

300 Shelard Tower 
600 South County Road 18 
Minneapolis, MN 55426 
(612) 542-1500 
Merlin Electronic Lettering 
Systems for the Office 

Varityper Inc. 
A Tegra Company 

11 Mt. Pleasant Avenue 
East Hanover, NJ 07936 
(201) 887-8000 
Electronic Prepress Systems 

VCG Holdings 

Berkshire House 
56 Herschel Street 
Slouth SL1 1PY 
England 
(404) 956-0325 
Software Developers for 
Presentation Graphics for 
Macintosh and IBM Systems 

VideoSoft, Inc. 

2103 South Broadway 
P.O. Box 165920 
Little Rock, AR 72206 
(501) 376-2083 
Supplier and Manufacturer 
of Digital Fonts for Electronic 
Systems 

Visi-Graphics 

8119 Central Avenue 
Washington, DC 20027 
(301) 366-1144 
Dry Transfer Letters 

Visual Graphics Corporation 

5701 N.W. 94th Avenue 
Tamarac, FL 33321 
(305) 722-3000 
Manufacturer of Photo Typositor 
and Original Typositor Film Fonts 

Wang Laboratories, Inc. 

One Industrial Avenue 
Lowell, MA 01851 
(508) 459-5000 
Document Processing and Office 
Automation Specialist 

Xenotron, S.A. 

3, Rue Sandoz 
B.P. 118 
93130 Noisy-le-Sec 
France 
(1) 48 91 78 33 
Manufacturer of 
Laser lmagesetters 

FOR FURTHER INFORMATION WRITE OR CALL: INTERNATIONAL TYPEFACE CORPORATION 2 HAMMARSKJOLD PLAZA, NEW YORK. NEW YORK 10017 1212; 371-0699 TELEX: 669204 

 

Unograpitics 

   

Nippon Information 
Science Ltd. 

  

        

 

770 N. Main Street 
Orange, CA 92668 
(714) 639-0511 
Display Typesetters, 2" Film Fonts 

Linotype-Hell Company 

     

    

Sumire Building 4F 
5-4-4 Koishikawa 
Bunkyo-ku, Tokyo 112 
Japan 
(03) 945-5955 
Digital Fonts, Latin and 
Non-Latin Alphabets, Including 
Kanji Characters 

Officine Simoncini s.p.a. 

  

 

Linotype-Hell Company 
425 Oser Avenue 
Hauppauge, NY 11788 
(516) 434-2074 

     

 

Linotype-Hell Limited 
Chelham House 
Bath Road 
Cheltenham-Glos. GL53 7133 
England 
(0242) 222 333 

Linotype-Hell AG 
Mergenthaler Allee 55-75 
D-6236 Eschborn bei Frankfurt 
Germany 
(06196) 982 260 
Typefaces and Fonts of Digital 
Typesetters (CRT and Laser), and 
other Visual Communication 
Equipment (e.g. PostScript 
LaserPrinters). Linotronic Laser 
Imagesetters, CRTronic 
Imagesetting Equipment and 
Systems 

   

Casella Postale 776 
40100 Bologna 
Italy 
(051) 744246 
Hot Metal Composing Matrices 
and Phototypesetting Systems 

Panache Graphics Limited 

  

    

50-54 Clerkerwvell Road 
London EC1M 5PS 
England 
071 251 3746 

Phoenix Technologies Ltd. 

  

    

846 University Avenue 
Norwood, MA 02062 
(617) 551-4000 
Multiple Printer Language 
Interpreter and Operation System 
for Laser Printer 

PhotoVision of California, Inc. 

  

  

Management Graphics, Inc. 

     

        

  

1401 79th Street East 
Minneapolis, MN 55425 
(612) 854-1220 
Manufacturer of 
Slide-Making System 

     

     

P.O. Box 552 
Culver City, CA 90230 
(213) 870-4828 
Toll Free: 800-421-4106 
Spectra Setter 100, Visual 
Display Setter, and 2" Film Fonts 

  

  

Mecanorma 

     

  

78610 LePerray-en-Yvelines 
Paris, France 
34.83.92.66 
Dry Transfer Letters 

    

Polycutters Limited 

  

      

25 Bridge Street 
Rothwell, Kettering 
Northants NN14 2JW 
England 
(0536) 712627 

  

  

Mephistopheles Systems Design 

3629 Lankershim Boulevard 
Hollywood, CA 90068-1217 
(818) 762-8150 
MSD Fonts 

    

    

Presentation Technologies, Inc. 

 

    

743 North Pastoria Avenue 
Sunnyvale, CA 94086 
(408) 749-1959 
Image-Maker 
Slide-Making System 

Pressure Graphics, Inc. 

  

  

Mesac GmbH 

      

  

Saarstrasse 29 
6360 Friedberg/H. 
Germany 
06031/3677 
UNI.LET (CAD-CAM System) 

Micrografx, Inc. 

      

      

1725 Armitage Court 
Addison, IL 60101 
(708) 620-6900 
Dry Transfer Letters 

  

  

1303 Arapaho 
Richardson, TX 75081-2444 
(214) 234-1769 

      

      

PROSOFT 
Tesler Software Corporation 

  

  

Miles Inc. 
Agfa Division 

  

7248 Bellaire Avenue 
No. Hollywood, CA 91605 
(818) 764-4555 

"Fontasy" Software 

Purdy and Associates, Inc. 

  

  

90 Industrial Way 
Wilmington, MA 01887 
(508) 658-0200AgfaType" CD 
ROM; ProSet'" Series: 9400, 
9550, and 9800 Laser Imaging 
Devices; SelectSet'" 5000 Laser 
Imaging Device; StudioSet'" 
2000 Plus Laser Imaging Device; 
9000 PS MAX Plus/1 Kanjii 
PostScript RIP; 5000 and 9000 
PS Star PostScript RIPs; Agfa 
Color Scape'" Color Electronic 
Prepress Systems; Focus'" 
Scanner family; PostScript 
Slidemakers 

    

      

100 Perimeter Road 
Nashua, NH 03063 
(603) 883-9796 
Device Independent Computer 
Board for Printers 

Purup Electronics 

  

      

5 Sonderskowej 
DK-8520 Lystrup 
Denmark 
4586 222522 
Purup PrePress Products: High 
Resolution Laser Image Setters, 
Interactive Graphic Systems for 
Forms and Label/Packaging, 
Purup Typeface Libraries, High 
Resolution PostScript: Purup 
Image Maker 

  

  

The Monotype Corporation Ltd. 

Salfords, Redhill, Surrey 
England 
(737) 65959 
Visual Communications 
Equipment 

     

  

NEC Corporation 

    

QMS, Inc. 

  

      

One Magnum Pass 
Mobile, AL 36618 
(205) 633-4300 

QMS/Imagen Corporation 

  

  

7-1, Shiba 5-Chome 
Minato-Ku, Tokyo 108-01 
Japan 
0423 641111 

      

  

NEC Information Systems, Inc. 

1414 Massachusetts Avenue 
Boxborough, MA 01719 
(508) 264-8000 
Personal and Small Business 
Computer Systems, Printers 
and Peripherals 

Neo-Visuals, Inc. 

    

2650 San Tomas Expressway 
Santa Clara, CA 95052-8101 
(408) 986-9400 
Electronic Printing Systems 

  

      

Quantel Limited 

  

      

31 Turnpike Road 
Newbury 
Berkshire RG13 2NE 
England 
(0635) 48222 
Designers and Manufacturers of 
Digital Television Broadcasting 
Equipment; the Paint Box 

Qume Corporation 

  

  

1200 Eglington Avenue E 
Suite 404 
Don Mills, Ontario 
Canada M3C 1H9 
(416) 443-9811 
High End 3D Computer Graphics 
and Animation 

      

      

500 Yosemite Drive 
Milpitas, CA 95035 
1-800-223-2479 
Manufacture and Distribute 
Electronic Office Printing Systems 

 

          

Ryley Communications Limited 

39 Haviland Road 
Ferndown Industrial Estate 
Wimborne Dorset BH21 7SA 
England 
(0202) 871313 
Television Character Generators 

Ryobi Limited 
Printing Equipment Division 

762 Mesaki-cho 
Fuchu-shi 
Hiroshima-ken 72 
Japan 
03 257 1502 
Text Display Phototypesetters 

Scangraphic Dr. Boger GmbH 

Rissener Strasse 112-114 
2000 Wedel/Hamburg 
Germany 
(04103) 6021-25 
Manufacturer of the Scantext 
Phototypesetting System, 
Frontend, Typesetter, Graphic 
Page, Logoscanner, Interfaces 
and Digital Fonts 

Seaside Software Incorporated 

Clio Chigasaki 2-bankan #301 
1-21-3 Higashikaigan-minami 
Chigasaki, Kanagawa 
Japan 253 
81-467-83-4372 

Simulation Excel A.S. 

Dag Hammarskjolds vei 15 
Oslo 5, Norway 
47-2-15 66 90 
PAGEscan Digital Typesetter 
PAGEcomp Interactive Ad 
and Page Make-up Terminal 

SoftCraft, Inc. 

227 N. El Camino Real #201 
Encinitas, CA 92024 
(619) 944-0151 
SoftCraft Font Library 

SoftWood, Inc. 

7776 Pointe Parkway West 
Suite 270 
Phoenix, AZ 85044 
(602) 431-9151 

Special Graphic Lettering 
Systems Holland B.V. 

P.O. Box 211 
2160 AE Lisse 
The Netherlands 
01718-26114/22871 
Dry Transfer Lettering 

Straightforward 

15000 Halldale Avenue 
Gardena, CA 90249 
(213) 324-8827 
Z-Font Software 

Sumitomo Bakelite Co., Ltd. 

2-2, 1-chome, Uchisaiwai-cho 
Chiyoda-ku, Tokyo 100, Japan 
(03) 595-9391 
Printwheels, Daisy Wheels 
and Thimbles 

Sun Microsystems/Folio 

100 View Street 
Suite 106 
Mountain View, CA 94042 
(415) 960-1300 
Technology for Digital Typography 

Synapsis Corporation 

5460 White Oak Avenue 
Suite A336 
Encino, CA 91316-2407 
(818) 906-1596 
Electronic Forms Vendor 
Focusing in All CPU Hardware 
Environments/50 Page 
Per Minute/Below 
Non-Impact Printers 

Technographics/Film Fonts 

P.O. Box 552 
Culver City, CA 90230 
(213) 870-4828 
Toll Free: 800-421-4106 
Film Fonts, Studio Film Kits, 
and Alphabet Designers 

Tegra, Inc. 

Middlesex Technology Center 
900 Middlesex Turnpike 
Billerica, MA 01821 
(508) 663-7435 
Electronic Printing and 
Imaging Systems 
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Why settle for Helvetica® Bold when 
you really want "Helvetica Bolder"? 

Now you don't have to! 
Type Solutions Introduces... 

Incub atorTm 
Incubator lets you adjust four powerful typographic controls 

-Color (lightness or darkness), Width (lateral dimension), 
Contrast (relative thickness of character parts) and Slant -
to createTrueTypeTM fonts from your existing TrueType 
liibrary. The more original fonts you have, the greater your 
creative possibilities. Incubator gives you the power to create 
thousands of unique fully hinted TrueType fonts quickly and 
easily! 

It's EASY! It's FAST! It's a MONEY-SAVER! 

Easy to use scroll bars allow you to see the effects immediately!! $g_t  

Suggested Retail Price: $149.95 	Special U&Ic Bookshop Price: YY 
System Requirements: Works with 	Visa, Mastercard or check accepted. 
Macintosh System 6.05 or higher - 	To order, call (800) 634-9325 
(Systems below 7.0 require a TrueType 
INIT); Hard Disk; 750 Kbytes of free 	M - F 9:30 A.M. - 4:30 P.M. 
memory. 	 or use the U&lc Bookshop order form. 

TYP E 
SOLUTIONS, INC. P.O. Box 1227, Plaistow, NH 03865 • 603-382-6400 • FAX 603-382-4839 

HE? 

Creative Career Education 
in eight great American Cities. 

Fashion Marketing • Interior Design • Commercial Art 
Music and Video Business • Photography 

THE ART INSTITUTES 

Art Institute of Atlanta 
Art Institute of Dallas 
Art Institute of Fort Lauderdale 
Art Institute of Houston 
Art Institute of Philadelphia 
Art Institute of Pittsburgh 
Art Institute of Seattle 
Colorado Institute of Art (Denver) 

Employment assistance available. 
lop professional faculty. 

Not all programs mailable at all locations. 

Call 1-800-592-0700 or Write 
526 Penn Avenue, Pittsburgh, PA 15222, t SA 

The Art Institutes International, Inc 1992 

r- 
❑ I am an employer of design talent. Please send me information 

about the graduates of The Art Institutes International. 
❑ I am an instructor in the art and creative fields. Please send me 

information on programs and scholarships for my students. 
❑ I am interested in a career in design. Please send me information. 

NAME 

COMPANY NAME OP SCHOOL 

ADDRESS 

CRY 
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PHONE (DAY) 
	

PHONE (EVENING) 
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exchanged between both platforms. 
Illustrator 4.0 for Windows comes bun- 
dled with Adobe Type Manager:" 40 Type 
1 fonts, Adobe Streamline-  3.0, Adobe 
TypeAlign-  and Adobe SeparatoC $695. 
Adobe Systems Inc., 1585 Charleston 
Road, Mountain View, CA 94039-7900. 
(800) 833-6687, (415) 961-4400. 

Aldus® Corporation has announced 
Aldus PressWise- 1.0, a professional 
page-imposition program to prepare 
multipage Aldus PageMaker® 4.2 and 
QuarkXPress® 3.1 documents. With 
PressWise, documents can be printed, 
folded and bound in the correct page 
sequence and with less time and cost 
than with traditional methods. Its page-
handling and page-adjustment tools 
enable strippers and production artists to 
impose any PageMaker or QuarkXPress 
file from the desktop. For Macintosh. 
$2,295. Aldus, Inc., 411 First Avenue 
South, Seattle, WA 98104. (206) 622-5500. 

Ray Dream, Inc. has announced a 
new 3D drawing and illustration tool that 
automatically handles the complex 
details of perspectives, shadows, lighting 
effects, textures and reflections. With 
Ray Dream Designer 	users can 
concentrate on creating illustrations 
instead of worrying about subtle details. 
As objects are created in Ray Dream 
Designer's sophisticated modeling envi-
ronment, the program interactively 
shows the effects of transparencies, high-
lights and reflections. Surfaces and 
objects can be wrapped with text, paint-
ed and scanned images. For Macintosh. 
$895. Ray Dream, Inc., 1804 N. Shoreline 
Boulevard, Mountain View, CA 94043. 
(415) 960-0765. 

Alias Sketch?'" is a freeform 3D illus-
tration and design program for the Mac-
intosh. Alias Sketch! is designed to be 
used by illustrators and graphic design-
ers because its 3D interface and toolset 
are similar to those found in 2D illustra-
tion programs. The program allows you 
to view objects from any perspective and 
automatically calculates real-world light-
ing, shadows, reflections and textures. 
Images and drawings created in other 
programs can be imported through 
industry file formats such as EPS, TIFF, 
PICT, DXF,-  Alias PIX and Alias Upfront:" 
For Macintosh. $995. Alias Research Inc., 
110 Richmond Street East, Toronto, 
Ontario. (416) 362-9181. 

Transferring files from the Mac to 
the PC and back is simplified with 
macLinkPlus-  by DataViz, Inc. MacLink-
Plus has over 400 translators for the most 
popular programs running under 
Macintosh, Windows or MS-DOS. This 
includes translators for graphics, word 
processing, spreadsheet and database 
applications. With MacLinkPlus, you can 
read IBM floppy disks in your Macintosh 
SuperDrive,-  direct connect computers 
through a serial port or modem and even 
transfer via a network. MacLinkPlus 
works with System 7 on the Macintosh 
and Windows 3.0 on the PC. $199. 
DataViz, Inc. 35 Corporate Drive, 

Trumbull, CT 06611. (800) 733-0030. 
Aldus' Gallery Effects-  allows 

designers to apply artistic effects such as 
charcoal, watercolor and chrome to 
scanned photographs and other graphics 
files created with image editing or paint 
programs. With Gallery Effects, you can 
apply one or more filters to add visual 
impact to electronic or printed docu-
ments. The plug-in filters can be used 
directly within programs such as Aldus' 
PhotoStyler,-  Fractal Design Painter:" 
Adobe PhotoShop,-  SuperPaint,-  plus 
others. For IBM/Windows and Macintosh. 
$195. Aldus, Inc., 411 First Avenue South, 
Seattle, WA 98104. (206) 622-5500. 

Quark, Inc. has announced that its 
powerful page-layout program is com-
ing to the IBM PC under Windows. 
QuarkXPress® is used around the world 
to create magazines, newspapers, adver-
tisements, catalogs, brochure and other 
high-quality documents. QuarkXPress 
features exact typographical control, 
production of spot or four-color process 
separations, extensive word processing 
features and the ability to import pictures 
and graphics in all popular graphic 
file formats. Documents created on the 
Macintosh using QuarkXPress can be 
opened on the PC with no loss of format-
ting. For IBM/Windows. $895. Quark, 
Inc., 300 S. Jackson, Suite 100, Denver, 
CO 80209. (303) 934-2211. 

Professional Draw® is a new preci-
sion draw and illustration program for 
graphic designers. Professional Draw lets 
you draw and edit in full-color mode, 
work with multiple layers and create 3D 
extrusions of text and objects with 
automatic shading and definable light 
sources. The program imports files creat-
ed using Adobe Illustrator, CorelDRAW 
and Micrografx Designer. Professional 
Draw supports Adobe Type 1, TrueType" 
and Corel fonts in their native formats. 
Another exciting feature of the program 
is the ability to do page format text han-
dling with linked text blocks, and per-
form irregular wrap-around and spell-
checking. For IBM/compatibles. $495. 
Gold Disk Inc., P.O. Box 789, Streetsville, 
Mississauga, Ontario, L5M 2C2 Canada. 
(416) 602-4000. 

Fonts 

Micrografx,® Inc. has announced the 
integration of more than 175 Typel fonts 
from Adobe, Digital Typeface Corporation 
and International Typeface Corporation 
(ITC) into the company's Designer® illus-
tration software. Also bundled with 
Designer are Adobe Type Manager, Adobe 
TypeAlign for Windows and selected 
Adobe Originals -  from Adobe Systems. 
Micrografx becomes the first Windows-
based software company to license sev-
eral popular ITC type designs. For IBM/ 
compatibles. Upgrade $149, new $695. 
Micrografx, Inc., 1303 Arapaho Road, 
Richardson, TX 75081. (800) 733-3729. 

The new version of Fontographer® 
3.5 is the first font design program to 
support the pressure-sensitive graphics 
tablets from Wacorri" and Adobe Sys-
tem's Multiple Master® font technology. 

continued on page 41 
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Get More Done 
In Your Day. 

TimeMaker® Time and Contact Management 

System For Macintosh makes it easy to 

maximize your time. 
With TimeMaker, 

you only need a 
few minutes per day 
to be completely 
organized. 
TimeMaker instantly 
creates an optimized 
daily schedule —
making sure your 
most important tasks 
get priority. 

Your meetings, 
monthly calendar, and 
any phone numbers and 
addresses you need — 
everything — will be printed and ready to place in your 3-ring 
notebook. Uncompleted activities are automatically carried 

over to the next day. 
It's like having a personal secretary. For more 

information, or to order your TimeMaker system, 

call 602-951-3812. 

8480 East Thoroughbred Trail, Scottsdale, Arizona 85258 
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WAVE 
SOFTWARE 

INNOVATIONS 

SPECIAL OFFER! For a limited time, all new subscribers to x-height will 

receive, at no additional charge, three fy(t)i (for your typographic 

information) brochures on: 
"The Parts of a Character" 
"Type Families" 
"To Justify or Not to Justify" 

TO SUBSCRIBE, Please photo-copy or clip out this order form and mail or fax with your 

payment to: 

x-height PO Box 2715, Westport, CT 06880 USA 
❑ 1 YEAR $18 (Payable in US Funds) 

❑ 2 Years $29 SAVE 20% 
❑ Payment Enclosed 
❑ Charge to my AMERICAN EXPRESS Card 

No.: 	 Exp.: 	 

	 State 	Zip 	  

203.846.6988 Fax: 203.849.8527 

x-height is a trademark of QED Publishing Company. Macintosh is a Trademark of Apple Computer, Inc. PostScript is a Trademark of Adobe Systems, Inc. fy(t)i bm- 

chores are 	International Typeface Corporation. Fonts used: Bodega Serif; Light & Black, Anus Bold Italic (x), ITC Officina Sans Book & Bold. Design ©1992 FHI. 
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x-height 

Only 
$18 a 
year! 

PostScript isn't one of 
our foreign languages 

Although we translate and typeset into most of the world's 
tongues, PostScript isn't the least bit foreign to us. 

When you need to produce foreign language versions of 
material you've created in English on the Mac, our 

PostScript Partnerships' services save you time, money, and 
aggravation because they're uniquely coordinated 

to your PostScript operations. 

Spectrum can provide quality translations as files designed to 
be imported directly into your page make-up program 

(in some cases, we can even include hidden coding that allows 
your program to hyphenate the language correctly). 

If you prefer, we'll do a complete "turnkey" conversion 
of your English page files, returning the job with all the text 

changed to the foreign languages you require. 

Our new brochure explains it all. Fax, phone, or 
write for a free copy. 

SPECTRUM 
MULTILANGUAGE COMMUNICATIONS 

225 West 39th Street • New York 10018 
Phone: (212) 391-3940 • Fax: (212) 921-5246 

PostScript is a trademark of Adobe Systems, Inc. 

Circle 212 on Reader Service Card 
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Circle 262 on Reader Service Card  

cover the newest technologies, 

techniques and much, much more. 

Our first issues covered 

Legibility & Type, Font Hinting, 

Defining Public Domain Fonts, 

Mixing Type, Cross-Licensing 

Libraries, Creating a Print To Disk 

PostScript File, Multiple Master 

Technology, Marketing Your Own 

Typeface, Font Piracy, Kerning 

Pairs, Taming PostScript Fonts, 

ITC: A Type Foundry in Transition 

and Hanging Punctuation. 
Future articles will focus on 

and explore font issues, technolo-

gies and design problems that we 

are all faced with daily—from the 

basic to the complex. Our commit-

ment is to regularly provide our 

readers with current information, 

straightforward answers and solu-

tions for managing type on the 

computer. 

If you are a graphic designer faced 

with the perplexing and often baf-

fling issues related to using type on 

the computer, you are not alone. 

x-height is a new quarterly publica-

tion designed to help you in under-

standing, choosing and using type 

on your computer—Mac or PC. 

Written for design professionals, it 

assumes the reader is experienced 

as a designer but new to designing 

on the computer. Each issue will 

contain a collection of interesting, 

informative and useful articles on 

and about type. They will be written 

by leading industry authorities like 

Phil Gaskill, Allan Haley, Cynthia 

Hollandsworth, Mark Solsburg, 

Sumner Stone, Kathleen Tinkel, Joe 

Treacy, Robin Williams and Larry 

Yang. Topics will range from 

licensing and loading fonts to 

designing and using fonts. They will 

z 
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ITC 
TYP EFACES SHOWN ON THESE PAGES REPRESENT THE COMPLETE COLLECTION OF ITC TYPEFACES AS OF MAY 20, 1992. 

 Collection 

 

B 

A ITC American 
Type-writer® 
Light 
Light Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Light Condensed 
Medium Condensed 
Bold Condensed 

IT( Atitif 

ITC Avant Garde 
Gothic® 
Extra Light 
Extra Light Oblique 
Book 
Book Oblique 
Medium 
Medium Oblique 
Demi 
Demi Oblique 
Bold 
Bold Oblique 
Book Condensed 
Medium Condensed 
Demi Condensed 
Bold Condensed 

ITC Barcelona® 
Book 
BookItalic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Heavy 
Heavy Italic 

ITC Bauhaus® 
Light 
Medium 
Demibold 
Bold 
Heavy 

TI OCCIMIROr 

ITC Benguiat® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Book Condensed 
Book Condensed Italic 
Medium Condensed 
Medium Condensed Italic 
Bold Condensed 
Bold Condensed Italic 

ITC Benguiat Gothic® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Heavy 
Heavy Italic 

ITC Berkeley Oldstyle® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Bookman® 
Light 
Light Italic 
Medium 
Medium Italic 
Demibold 
Demibold Italic 
Bold 
Bold Italic 

ITC Caslon No. 224® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Black 
Black Italic 
	

E 
ITC Century® 
Light 
Light Italic 
Book 
Book Italic 
Bold 
Bold Italic 
Ultra 
Ultra Italic 
Light Condensed 
Light Condensed Italic 
Book Condensed 
Book Condensed Italic 
Bold Condensed 
Bold Condensed Italic 
Ultra Condensed 
Ultra Condensed Italic 

ITC Cheltenham® 
Light 
Light Italic 
Book 
Book Italic 
Bold 
Bold Italic 
Ultra 
Ultra Italic 
Light Condensed 
Light Condensed hulk .  
Book Condensed 
Book Condensed Italic 
Bold Condensed 
Bold Condensed Italic 
Ultra Condensed 
Ultra Condensed Italic 

ITC Clearface® 
Regular 
Regular Italic 
Bold 
Bold Italic 
Heavy 
Heavy Italic 
Black 
Black Italic 

ITC Cushing® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Heavy 
Heavy Italic 

ITC Elan® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Eras° 
Light 
Book 
Medium 
Demi 
Bold 
Ultra 

ITC Esprit® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Fenice® 
Light 
Light Italic 
Regular 
Regular Italic 
Bold 
Bold Italic 
Ultra 
Ultra Italic 

ITC Flora ® 
Medium 
Bold 

ITC Franklin Gothic® 
Book 
Book Italic 
Medium 
Medium Italic 
Demi 
Demi Italic 
Heavy 
Heavy Italic 
Book Condensed 
Book Condensed Italic 
Medium Condensed 
Medium Condensed Italic 
Demi Condensed 
Demi Condensed Italic 
Book Compressed 
Book Compressed Italic 
Demi Compressed 
Demi Compressed Italic 
Book X-Compressed 
Demi X-Compressed 

Friz Quadrata 
Friz Quadrata 
Friz Quadrate Bold 

ITC Gamma® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Garamond® 
Light 
Light Italic 
Book 
Book Italic 
Bold 
Bold Italic 
Ultra 
Ultra Italic 
Light Narrow 
Light Narrow Italic 
Book Narrow 
Book Narrow Italic 
Bold Narrow 
Bold Narrow Italic 
Light Condensed 
Light Condensed Italic 
Book Condensed 
Book Condensed Italic 
Bold Condensed 
Bold Condensed Italic 
Ultra Condensed 
Ultra Condensed Italic 

ITC Giovanni'" 
Book 
Book Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Golden Type" 
Original 
Bold 
Black 

ITC Goudy Sans® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Black 
Black Italic 

G ITC Galliard® 
Roman 
Italic 
Bold 
Bold Italic 
Black 
Black Italic 
Ultra 
Ultra Italic 
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P ITC Pacella® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Panache® 
Book 
Book Italic 
Bold 
Bold Italic 
Black 
Black Italic 

Q ITC Quay SansTM 
Book 
Book Italic 
Medium 
Medium Italic 
Black 
Black Italic 

ITC Quorum® 
Light 
Book 
Medium 
Bold 
Black 

S ITC Serif Gothic® 
Lighr 
Regular 
Bold 
Extra Bold 
Heavy 
Block 

ITC Slimbach® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Souvenir® 
Light 
Light Italic 
Medium 
Medium Italic 
Demi 
Demi Italic 
Bold 
Bold Italic 

ITC Stone Informal ® * 
Medium 
Medium Italic 
Semi Bold 
Semi Bold Italic 
Bold 
Bold Italic 

U 

V 

ITC Weidemann® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Zapf Book® 
Light 
Light Italic 
Medium 
Medium Italic 
Demi 
Demi Italic 
Heavy 
Heavy Italic 

ITC Zapf Chancery® 
Light 
Light Italic 
Medium 
Medium Italic 
Demi 
Bold 

ITC Zapf International ®  
Light 
Light Italic 
Medium 
Medium Italic 
Demi 
Demi Italic 
Heavy 
Heavy Italic 

17-C 'lsadQra® 

 Raid 

ITC Isbell® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Heavy 
Heavy Italic 

Italia 
Book 
Medium 
Bold 

ITC Jamille® 
Book 
Book Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Kabel® 
Book 
Medium 
Demi 
Bold 
Ultra 

ITC Korinna®  
Regular 
Kursiv Regular 
Bold 
Kursiv Bold 
Extra Bold 
Kursiv Extra Bold 
Heavy 
Kursiv Heavy 

ITC Leawood® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Lubalin Graph® 
Extra Light 
Extra Light Oblique 
Book 
Book Oblique 
Medium 
Medium Oblique 
Demi 
Demi Oblique 
Bold 
Bold Oblique 
Book Condensed 
Book Condensed Oblique 
Medium Condensed 
Medium Condensed Oblique 
Demi Condensed 
Demi Condensed Oblique 
Bold Condensed 
Bold Condensed Oblique  

ITC Mendoza 
Roman'" 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 

ITC Mixage° 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Modern 
No. 216® 
Light 
Light Italic 
Medium 
Medium Italie 
Bold 
Bold Italic 
Heavy 
Heavy Italic 

a l: M... Lis. RecutT" 

ITC New 
Baskerville® 
Roman 
Italic 
Semi Bold 
Semi Bold Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Newtext ®  
Light 
Light Italic 
Book 
Book Italic 
Regular 
Regular Italic 
Demi 
Demi Italic 

ITC Novarese® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Ultra 

ITC Officina Serif" 
Book 
Book Italic 
Bold 
Bold Italic  

ITC Stone Sans®* 
Medium 
Medium Italic 
Semi Bold 
Semi Bold Italic 
Bold 
Bold Italic 

ITC Stone Serif ®* 
Medium 
Medium Italic 
Semi Bold 
Semi Bold Italic 
Bold 
Bold Italic 

ITO ,&iio Ecrpt' 

ITC Symbol® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Syndor- 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 

ITC Tiepolo® 
Book 
Book Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Tiffany 
Light 
Light Italic 
Medium 
Medium Italic 
Demi 
Demi Italic 
Heavy 
Heavy Italic 

ITC Usherwood® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Black 
Black Italic 

ITC Veljovic® 
Book 
Book Italic 
Medium 
Medium Italic 
Bold 
Bold Italic 
Black 
Black Italic 

I 

J 

K 

L 

N 

O ITC Officina Sans® 
Book 
Book Italic 
Bold 
Bold Italic 

INTERNATIONAL TYPEFACE CORPORATION OPERATES UNDER THIS NAME DOMESTICALLY AND IN FOREIGN COUNTRIES AND IS KNOWN AS "ITC! ITC AND ITS TYPEFACE NAMES ARE REGISTERED TRADEMARKS OF INTERNATIONAL 
TYPEFACE CORPORATION IN CERTAIN COUNTRIES. IN ADDITION, ITC TYPEFACES ARE PROTECTED BY DESIGN LEGISLATION AND COPYRIGHTS IN CERTAIN COUNTRIES. (SEE ITC SPECIMEN BOOKLETS.) 

*PROTECTED BY UNITED STATES DES. 317,621, 324,535, 323,849, 322,985, 325,042, 325,219. 



ITC FM LINES® 
HOU Arndrican T ypewr istgn 

ITC Bauhaus Heavy® 
TO3 	X@QWW C>DaGicO® 

ITC Bernase Roman® 
ITC Bolt Bold® 

ITC/LSC Book Regular Roman® 
ITC/LSC Book Regular Italic® 

ITC/LSC Book Bold Roman® 
ITC/LSC Book Bold Italic® 

ITC/LSC Book X-Bold Roman® 
ITC / LSC Book X-Bold Italic® 

EUZ E3aDlt,{E.En (DmeaLE , 	Orwelg352 
ITC  i  3o0k 	Con 	with Swank@ 

ITC BUCOPilY41 UC-T® 
ITC DUS012/1111(1 MEDIUM® 

ITC BUSORAMA BOLD®  
ITC Caslon Headline® 

ITC/LSC Caslon Light No.223® 
ITC/LSC Caslon Light No.223 Italic® 

ITC/ LSC Caslon Regular No. 223® 
ITC/LSC Caslon Regular No.223 Italic® 

ITC/ LSC Caslon Bold No.223® 
ITC/LSC Caslon Bold No.223 Italic® 

ITC/LSC Caslon X-Bold No.223® 
ITC/LSC Caslon X -Bold No.223 Italic® 

ETC Cheihnham Cllbe® 
ITC Chellteenum OutIllne Shadow® 

ITC Cheltenham Contour® 
11TC Cllth© Otll® 

ITC Clearface Contour® 
ITC Cle  a  r  face Outline Maxim® 

ITC/LSC Condensed ®  
ITCISC Condensed Italic 

ITC Didi® 
U11 REMO CDngrmg® 
ITC liras Co to r® 

ITC hi Face® 
ITC Firenze® 

Fmadn &Dab Oath  s® 
fl 

ITC Franldln Gothic Contour® 
ITC Gorilla® 
ITC Grizzly® 

ITC Grouch® 
ITC Honda® 

U iabd gaiti@® 
ITC Kobel C to r® 

TEM n©TfiliDEE Bad ©MOW 
ITC MACHINE® 

ITC MACHINE NLI® 
Manhattan® 

ITC MilanoRoman® 
ITC NEON® 

LALLIiLLII® 
ITC Ronda Light® 

ITC Ronda® 
ITC Ronda Bold® 

B1TC kAV e()Iitk D©ild OatRim@® 
ITC/1&C Stymie Hairline® 

ITC Tom's Roman® 
ITC Upright Regular ® 

ITC Upright fleon® 

Bols1 ant 

ITC Latif - ITC Boutros Setting" ITC Boutros Modern Kufic - 

ua?.?1 L:suicti LIGHT jo_yl 	Lyz.)1n.3 LIGHT J=14-1..1  LIGHT 

3. ►k_fa ui4 L§_40.1 LIGHT ITALIC LIGHT ITALIC J=4:\ LIGHT ITALIC 

MEDIUM .10.4.0,914 Lsia.h.o ja„).1zu MEDIUM .6-w910'.=L1=-‘ 	5 su.).64 MEDIUM 

.A4101 MEDIUM ITALIC S 4 11-‘4,31.4  cy3i10.? MEDIUM ITALIC Alto 6Au -si.c, .•.ks-C 44=4 MEDIUM ITALIC 

49-to 1 aytkd BOLD J3.401 ji.a.kto 	jia.? BOLD agaul 	Pg..4 juslar BOLD 

Taito 	 J BOLD ITALIC Sb•-• 	9-61A ‘;11- 40  41.11164 BOLD ITALIC Sato .*•S BOLD ITALIC 

ITC Boutros Kufic - 

MEDIUM LIGHT 

LIGHT ITALIC 

MEDIUM 

MEDIUM ITALIC 

BOLD 

BOLD ITALIC 

MEDIUM ITALIC 

ITC Boutros Ca II igraphr 

LIGHT 

3)\-4 on.,■_;\ 6) 	 LIGHT ITALIC 

"  1  L.1.0)64 MEDIUM 

0j.,6..4“.• Vbj,ku BOLD 

BOLD ITALIC 

ITC Boutros Rokaa - 

-14.":0  

ITC Arabic 

ITC Display Typefaces 
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$25-$40 

ITC Lubalin Graph Condensed' 
Metro Black Bernhard Modern Oz Handicrafr 

(cirev6ltr4t Weasel Unbent 
111-11-11-11vX: BANK GOTHIC  

ITC Franklin Gothic Condensed" & Compressed' 
$79-$109 

Rio Chicd, Rio HedioTM, Rio Grande, Rio negro' 
Dolmen' Eva Antigua L3ht TM1 Hear; mine 

Bodeva Serif Light Oldstyle" Bodeva Serif Black Oldstqlel' 
Commerce Lean' Fat' iliredaleml 

FPI Alvificsiri Foundry Oldstyle' Skyline NM COMPIEN 

Britannic Extra Light, Light, Medium, Bold, Ultra 

AIF Raleigh Gothic E0110[11SEIr 
Many typefaces listed above represent partial showings of full families and can be purchased separately. 

"In a moment of typographic weakn ss" Goudy wrote, "I attempted 

to produce a 'black' letter th e  t would interest those 

who like the bizarre in heir print." 1939 

OOO OOO OOOO O OOOO O OOOO O O O OO O O O OOOO O OO O OO O • • • • • • • • OO O OO • • • OO O OO • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • • 

C IDEEGIIIIEJKILMNOFVFL 
S TILTVWXYZIE 2345 6 78 9 0 e 
AAAiliAtccEittibtAECtiltitiStoOOOOOAT 84V-tATV? 171  

Frederick Goudy cut 

only one size—and no 

one asked for another... 

However, Goudy Stout 

is now available with 

numbers, a much more 

complete character set, 

and in PostScript along-

side many other great 

typeface designs at 

FontHaus like. 

he Bitstream library is now available on CD-ROM! Named the Bitstream Type Treasury, it holds more than i,000 hinted 
Pr 

PostScript Type 1 typefaces. You have the freedom to select individual typefaces, partial families, full families or the whole library with a 

single toll-free call to FontHaus: 800.942.9110. Bitstream has licensed FontHaus to unlock fonts directly so we can offer our customers instant 

service—no waiting, and no extra calls to another foundry. Other features include: • Typefaces can be previewed on the screen before you place an order, 

• 4o typefaces available in Apple's new True Type format, • A free Typeface Analog Desk Accessory to cross-reference typeface names. The cost? $49. For 

$49., you get not only the CD, but a choice of 6 popular typefaces (from a special selection of zo) free! Additional typefaces can be purchased from $21. 

 

BRITAIN 
SIGNUS LTD 
SOUTH BANK TECHNOPARK 
90 LONDON ROAD, LONDON SE1 6LN 
71.922.8805 FAX 71.261.0411 

CANADA 
RHYSCON SYSTEMS 
PO Box 245, CLARKSON PO 
MISSISSAUGA, ONTARIO L51 3Y1 
416.278.2600 FAX 416.278.3298 

FRANCE 
TYPOGABOR 
5, RUE DU 8 MAI 1945 
92586 CLICHY (PARIS) 
33.1.4739.6600 FAX 33. 1 .4739.0638  

GERMANY 
E&F FONTINFORM GMBH 
BILLSTRASSE 103 
2000 HAMBURG 26 
40.789.2608 FAX 40.789.1217 

UNITED STATES 
15 PERRY AVENUE, A7 
NORWALK, CT 06850 
800.942.9110 
203.846.3087 FAX 203.849.8527 

FONT 
HAUS 

     

FontHaus and the FontHaus logo are trademarks of FontHaus Inc. Goudy headline quote from Frederick Gaudy, by D. J. R. Bruckner, Harry Abrams hu. Publishers © 5990. PostScript is a trademark of Adobe Systems, Inc. Type Treasury is a trademark of Bitstream, Inc. True Type is a trademark of Apple 

Computer, Inc. Headline, text and caption set in Foundry Oldstyle Book, Book SC and Bold. International FontHaus addresses set in ITC Lubalin Graph SC Book and SC Medium. "Call Now" and "Pointing Finger" graphic © 1992 
FontHausPictureFonts. Goudy Stout typeface originally designed in 1939 

by Frederick Goudy. Revival with numbers and additional characters designed in PostScript by Jason Castle; $79. All other product names used in this ad are trademarked by their respective owners. NOTE. Typeface pricing, typeface and CD-ROM availability is subject to change without notice. Some 

typefaces and font products shown in this ad may not be available to all FontHaus Authorized Distributors. U&lc 19/2 
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• 
Blur Light 
Blur Mediurn + , 
Blur Bold also availab le 

ono ROM 

Meta Normal 
Meta Bold 
META CAPS 

TL:ixie light 
Trixie Text 
Trixie Plain 
Trixie  Extra 
Trixie Cameo 

TYPEFACE 7 
TYPEFACE 6 
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Fom- Foivr, 
the independent 
label; 
exclusively from 

these FontShops: 

FontShop Austria 

(0222) 523 29 46, - 47 
Fax 523 29 47-22 

FontShop Belgium 
(091) 20 65 98 

Fax (091) 20 34 45 

FontShop Canada 

4 16- 34 8- 9 8 37 
Fax 4 16- 593 - 4318 

FontShop Germany 
(030) 69 00 62 62 
Fax (03o) 69 oo 62 77 

FontShop Holland 

(034 04) 323 66 
Fax (034 04) 249 52 

FontShop Italy 
(2) 7000 11 76 

Fax (2) 7010 41 99 

FontShop Sweden 
(o8) 21 52 00 
Fax (o8) 21 28 8o 

FontWorks UK 
( 0 7 1) 490 5390 
Fax (071) 490 5391 
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"Brilliant" 
The user-installable Accel-a-Writer• controller from 

Xante® is literally an art director's dream come true. This 

ground-breaking technological value installs in any Apple® 

laserWriter® in minutes to deliver true 600 x 600 dpi 

typeset-quality text and 850 x 850 dpi gray scales. That 

means you'll have 197 gray levels instead of the 25 you're 

limited to at 300 dpi! You'll enjoy clear, crisp graphics, scanned 

images and halftones that are simply the best available from any 

laser printer on the market today. 

What's more, the Aced-a-Writer's 

RISC processor delivers this superior 

output up to 12 times faster than 

your current laser printer! 

You'll enjoy other important 

advantages, too. Like 35 resident 

fonts. Expanded connectivity for 

simultaneous operation of Apple 

Macintosh®, IBM®/compatibles 

and other popular workstations. A 
SCSI port to easily attach external 

hard drives for permanent storage 

of downloadable fonts. And 

Advanced Memory Management 

that automatically allocates the 

Accel-a-Writer's memory to increase 

resolution, virtual memory or font 

caching as needed. 

Call Xante toll-free to order your Accel-a-Writer now, 

(there's one for every Apple LaserWriter & most HP® 

LaserJets®) and give your printer capabilities most art 

directors only dream about. 

Accel-a-Writer I 
Original LaserWriter & LaserWriter Plus 

Accel-a-Writer II 
LaserWriter IISC, LaserWriter LINT & LaserWriter II NTX 

Aced-a-Writer III 
Personal LaserWriter SC & Personal LaserWriter NT 

Accel-a-Writer IX 
Personal LaserWriter LS 

1-800 - 9 2 6-8839 
FAX 205-476-9421 

XAT E 
Innovations In Output 

[1:21 = 4:2 NI; 

FEATURES 
ALL APPLE IASERWRITERS 

wahoutAccel-a-Wnter 	with AecelnAVriter 

Free 
Video Tape 
With Order! 

"How to 
Install your 

Accel-a-Writer 
Fast and 

Easy." 

What makes your 
LaserWriter 
12 times faster, 
gives it 4 times the 
resolution and 
twice the 
connectivity? 

%Ho PostScript` 
Compatibility 

True 600 x 600 dpi 

*Ho RISC Processor 

✓ l only m sTinmw 

%Ho Simultaneous Interfacing 
(AppleTallOwerial parallel) 

*Ho Dual Page Processing 

■Ho Advanced Memory 
Management 

SCSI Connectivity 

0 1992 XANTE Corporation. XANTE Accel-a-Writer is a trademark of XANTE Corporation. Other brands and product names are trademarks or registered trademarks of 
their respective holders. 'CAW Corporation: 2559 Emogene St., Mobile, AL 36606, Post Office Box 16526, Mobile, AL 36616-0526 USA, TEL. 205/476-8189 
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Other new features in Fontographer 3.5 
include font interpolation, the ability to 
change weight on an entire font, an 
expert hint editing layer and the ability 
to preview next and previous kerning 
pairs. Fontographer also gives users the 
ability to produce PostScript ®  language 
fonts for the Macintosh, IBM/compatibles 
and NeXT -  workstations as well as True-
Type fonts for the Macintosh and the PC. 
For Macintosh. Upgrade is available for 
$40, new software $495. Altsys Corp-
oration, 269 W. Renner Road, Richard-
son, TX 75080. (214) 680-2060. 

Agfa has begun shipping a family 
of over 50 TrueType fonts for the new 
Windows 3.1 operating system from 
Microsoft Corporation. The collection of 
fonts includes 25 of the most commonly 
used typefaces in U.S. business commu-
nications. By the end of the year, Agfa 
expects to have over 250 fonts available 
in Truelype format. For IBM/compatibles. 
$199. Agfa Division, Miles Inc., Agfa 
Division, Miles, Inc., 200 Ballaidvale, 
Wilmington, MA 01887. (508) 658-0200. 

Agfa has also released a new utility to 
make editing kerning pairs easier on the 
desktop. KernEdit 2.0 is a complete 
kerning development system targeted to 
professional typographers and graphic 
designers. KernEdit's precision editing 
features and intuitive interface allow 
accurate modification of existing kerning 
data, the ability to create and remove 
kerning pairs and automatic generation 
of kerning for accented and foreign lan-
guage characters. For Macintosh. $149. 
Agfa Division, Miles, Inc., 200 Ballaidvale, 
Wilmington, MA 01887. (508) 658-0200. 

Multimedia 

Now you can take your presentations to 
a new level with Animation Works 
Interactive by Gold Disk. Animation 
Works Interactive gives you the power to 
create interactive multimedia presenta-
tions without having to learn complex 
commands or scripting languages. You 
can create special effects using profes-
sional wipes and add impact with sound, 
music and video. Animation Works 
Interactive includes a full set of paint 
tools to create graphics. The package also 
supports several file formats for the 
importing of graphics from other draw-
ing, paint and 3D modeling programs, 
including 3D Studio"' by Autodesk ® . For 
Macintosh and IBM/compatibles. $199.95 
Macintosh, $495 Windows. Gold Disk 
Inc. Gold Disk Inc., P.O. Box 789, 
Streetsville, Mississauga, Ontario, L5M 
2C2 Canada. (416) 602-4000. 

PhotoDisc has rolled out the first vol-
ume of their digital color photographs for 
the desktop. Each CD-ROM volume of 
PhotoDisc features over 400 24-bit color 
photos with virtually unrestricted rights 
for use by desktop publishers and multi-
media developers. PhotoDisc eliminates 
the effort of finding, scanning and nego-
tiating use rights to photographs. Current 
titles of photograph images include 

Business and Industry, People and Life-
styles and Nature, Wildlife and the 
Environment. For Macintosh and 
IBM/compatibles. 21st Century Media, 
2013 4th Avenue, Suite 200, Seattle, WA 
98121. (206) 441-9355. 

Hardware 

Radius Inc. offers a new bundled hard-
ware combination for the Macintosh II 
family of computers that provides both 
QuickDraw acceleration and total com-
puter acceleration with 24-bit, photo-
realistic color. The new 68040-based 
Rocket 25r accelerator and the 

PrecisionColor 24X -  graphics card are 
sold together for $2,999. The Rocket 25i 
speeds up image processing functions 
such as those required by PhotoShop and 
ColorStudio. In addition, the Rocket 25i 
gives older Macintosh II computers 
Quadra performance. The 24X enhances 
productivity for use with drawing pro-
grams by as much as 600%. For Mac-
intosh. $2,999. Radius Inc., 1710 Fortune 
Drive, San Jose, CA 95131. (408) 434-1010. 

Free Booklet 

Altsys Corporation offers a free booklet 
containing definitions of type-related 

terms commonly used in the desktop 
publishing industry. "Type Terminology 
On The Desktop" serves as a reference 
source for desktop publishers and other 
creative individuals working with type. 
Altsys Corporation, 269 W. Renner Road, 
Richardson, TX 75080. (214) 680-2060. 

Barry Zuber is a consultant and computer 
instructor for the Electronic Publishing 
& Design Center based in Schenectady, NY. 
He is also principal of Egeland Wood & 
Zuber Inc., a graphic design and advertis-
ing agency. 
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■ complete family  •  partial family Bold Face—New Release! 	 Valid as of May IS 

International Typeface Corporation (ITC) is pleased to offer the ITC® Typeface Directory, which details all ITC® typeface families avail-
able for both IBM and Macintosh computer environments from ITC licensed Subscribers. In the chart, squares ■ indicate that the 
Subscriber offers the complete ITC typeface family. Circles  •  indicate a partial availability for that family. For more information, call the 
Typeface Directory at (800) 634-9325 or Fax (212) 752-4752. 
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IBM is a registered trademark of International Business Machines. Macintosh is a registered trademark of Apple Computer Incorporated. 	Scangraphic 
Rissener Strasse 112-114, Postfach 220 
D-2000 Wedel bei Hamburg, Germany 
(04103) 801-0 

© Agfa Corporation 
90 Industrial Way, Wilmington, MA 01887 
(508) 658-5600 

© Autologic Inc. 
1050 Rancho Conejo Boulevard 
Thousand Oaks, CA 91320 
(805) 498-9611 

4 H. Berthold AG 
Teltowkanalstrasse 1-4, D-1000 
Berlin 46, Germany 
011-49-30-7795-439 

El Bitstream Inc. 
Athenaeum House, 215 First Street 
Cambridge, MA 02142 
(617) 497-6222 

6 Digital Typeface Corporation 
9955 West 69th Street 
Eden Prairie, MN 55344 
(612) 944-9264 

El Elsner+Flake Designstudios 
Dorfstrasse 11 
D-2081 Langeln, Germany 
011-49-4-123-4843 

O FontHaus Inc. 
15 Perry Avenue, Suite A8 
Norwalk, CT 06850 
(800) 942-9110 

9 Image Club Graphics Inc. 
#5, 1902-11 Street Southeast 
Calgary, Alberta T2G 3G2, Canada 
(403) 262-8008 

10 Linotype-Hell Company 
425 Oser Avenue, Hauppauge, NY 11788 
(800) 633-1900 

Monotype Typography Inc. 
53 West Jackson Boulevard, Suite 504 
Chicago, IL 60604 
(800) MONOTYPE 

QMS Inc. 
1 Magnum Pass, Mobile, AL 36618 
(205) 633-4300 

INTERNATIONAL TYPEFACE CORPORATION OPERATES UNDER THIS NAME DOMESTICALLY AND IN FOREIGN COUNTRIES AND IS KNOWN AS "ITC:' ITC AND ITS TYPEFACE NAMES ARE 
REGISTERED TRADEMARKS OF INTERNATIONAL TYPEFACE CORPORATION IN CERTAIN COUNTRIES. IN ADDITION, ITC® TYPEFACES ARE PROTECTED BY DESIGN LEGISLATION AND COPY 

RIGHTS IN CERTAIN COUNTRIES. (SEE ITC SPECIMEN BOOKS) 

THIS DIRECTORY WAS PRODUCED USING DESKTOP PUBLISHING TECHNOLOGY. IT WENT FROM DISK TO FILM TO PRINTER. 

14 Varityper Inc. 
11 Mount Pleasant Avenue 
East Hanover, NJ 07936 
(800) 526-0767 
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than 5,000 of Type's Greatest Hits — all for just 

The Precision Type CD PowerPcick 
A Collector's Edition of Type on Six CDs 

Precision Type has brought together the CD libraries from six of today's finest 
type foundries and packaged them all in a premium collector's edition of 

compact discs. The Precision 'Type CD PowerPack for the Macintosh gives 
you immediate and easy access to: 

• more than 5,000 POSTSCRIPT TYPE1 FONTS 

• 14,000-plus LOGOS, SYMBOLS & CLIP ART IMAGES 

• 6o fonts in the TRUETYPE format and 

• an immense selection of TYPE Toots & ACCESSORIES 

With the CD PowerPack, a simple call to Precision Type lets 
you buy single fonts, complete volumes or an entire type 
library from ADOBE • AGFA • BITSTREAM • THE FONT COMPANY 

IMAGE CLUB or MONOTYPE. Each CD has its own great 
selection of fonts, type software tools and other useful 

features that make the CD PowerPack the most sophisticated 
and all-inclusive CD font collection available. 

0 

The CD PowerPack costs only $249 (you'd spend about $450 

buying all six CDs separately). You get access codes for 
up to 83 PostScript fonts plus ADOBE TYPE MANAGER and 
a volume of DIGITAL CLIP ART... all worth $2,700! And, 

when you're ready to start buying fonts from any of the 

libraries in the CD PowerPack, you'll find that Precision Type's 
font-unlocking prices are very competitive. 

When you order the CD PowerPack you'll also get a copy of the 
PRECISION TYPE 3.2 REFERENCE GUIDE. It's our 150-page font resource 

with typeface specimens, pricing and purchasing information for 
the thousands of fonts we offer from 16 different type foundries. 

And, if you need a CD-ROM reader Precision Type has a great deal. 
For $649 you can get the CD PowerPack AND a NEC CDR36M reader that 

lists for $485 (other CD-ROM readers are available; call for details). 

The Precision Type CD PowerPack — at $249 it's the premium 
CD collector's edition of type that everyone can afford. 

To order yours, call Precision Type today. 

• ADOBE Type On Call CD 
- Volumes 1-265 from the Adobe Type Library. 
More than 1,600 PostScript fonts with over 
116 Berthold Exklusiv faces plus the Myriad 
Multiple Master family (volume 275). 
- Access codes to unlock two volumes of type 
from a selection of eight (up to 13 fonts) 
are included with purchase.* 
- Adobe Type Manager with 13 fonts included. 
- Screen Preview for all fonts. 
- Purchase single fonts or complete volumes. 
'Choose to unlock two of these eight volumes: 
Volume 116 ARCADIA INDUSTRIA INDUSTRIA INLINE 

INSIGNIA 

Volume 161 BEMBO REGULAR • ITALIC BOLD • BOLD ITALIC 

Volume 100 ADOBE GARAMOND REGULAR • ITALIC SEMIBOLD 

SEMIBOLD ITALIC BOLD BOLD ITALIC 

Volume 30 NEWS GOTHIC REGULAR OBLIQUE • BOLD 

BOLD OBLIQUE 

Volume 33 BRUSH SCRIPT • HOBO • STENCIL 

Volume 123 TEKTON REGULAR OBLIQUE • BOLD BOLD OBLIQUE 

Volume 104 UTOPIA REGULAR • ITALIC SEMIBOLD 

SEMIBOLD ITALIC BOLD BOLD ITALIC BLACK 

VOIUDIE 160 BIRCH • BLACKOAK MADRONE POPLAR • WILLOW 

WOOD TYPE ORNAMENTS 2 

Monotype 

*AGEATYPE CD 
- More than 1,600 

PostScript fonts from the 
AgfaType & Adobe type libraries and 11,000-plus 
Symbols & Logos in 126 Pi-font volumes. 
- 21 pre-selected fonts unlocked' plus the access 
code to unlock one Pi-font included with purchase. 
- Five TrueType volumes containing 20 fonts. 
- Screen Preview for all fonts. 
- Purchase single fonts or complete volumes. 

'These 21 fonts unlocked on demand: 

PL BEHEMOTH SEMI-CONDENSED - FL BENGUIAT FRISKY 

BETON EXTRA BOLD- BERNHARD MODERN ROMAN 

PL DAVISON AMERICANA EGIZIANO BLACK • TC EUROPA BOLD 

PL FUTURA MAXI LIGHT PL FUTURA MAXI DEMI 

GARTH GRAPHIC • TC JASPER METROPOLIS • MODERN TWENTY 

ORLANDO QUIRINUS BOLD - SIENA BLACK 

SECTION BOLD CONDENSED STRATFORD BOLD 

PL TOWER CONDENSED • PL WESTERVELT WOODBLOCK 

• FITSTP PAM 
-cm TREAsuRy CD 

-More than 1,000 PostScript fonts 
from the Bitstream Type Library. 
-Access codes to unlock six fonts 
from a selection of 20 included 
with purchase.' 

- 130-page Bitstream type specimen. 
- 40 TrueType fonts. 
- Screen Preview for all fonts. 
- Purchase single fonts or complete 
volumes. 

'Unlock six fonts from these 20: 
LAPIDARY 333 REGULAR ITALIC • BOLD • BOLD ITALIC 

SQUARE 721 ROMAN BOLD EXTENDED BOLD EXTENDED 

BITSTREAM ARRUS ROMAN ITALIC • BOLD • BOLD ITALIC 

POSTER BODONI GOTHIC NO.13 SNELL LUCIA IMPRESS 

STACATTO 222 • STUYVESANT • MODERN 735 

• THE FONT COMPANY 
CD TYPE COLLECTION 

- More than 1,600 PostScript fonts from 
The Font Company Library. 

- Access code to unlock one font (Torino) included. 
- 250-page Font Company type specimen catalog. 
- Screen Preview for all fonts. 
- Purchase single fonts or complete volumes. 

Circle 254 on Reader Service Card 

*IMAGE CLUE ART 
& TYPE VENDOR CD 

- 620 PostScript fonts and 3,140 clip 
art images from The Image Club Library. 
- Ten pre-selected fonts unlocked.' Access 
codes to unlock ten more of your choice 
and one digital clip art volume included. 
- 16-page Image Club type specimen book. 
- Purchase complete volumes only. 

'These ten fonts unlocked on demand: 

AMERICAN UNCIAL REGULAR • BOLD • OPEN 

NEWS GOTHIC REGULAR BOLD 

PALLADIA REGULAR • ITALIC • BOLD • BOLD ITALIC 

MINI PIES Pi FONT 

*MONOTYPE FONEFONTS CD 
- More than 1,600 PostScript fonts from the 
Monotype, Adobe and Font Bureau libraries. 
- Access codes to unlock eight fonts from a 
selection of 39 included with purchase.* 
- Monotype type index specimen book. 
- Screen Preview for all fonts. 
- Purchase single fonts or complete volumes. 

'Choose to unlock eight fonts from these 39: 
CASLON OPEN FACE 

GILL SANS LIGHT • LIGHT ITALIC • REGULAR ITALIC 

BOLD • BOLD ITALIC • CONDENSED • BOLD CONDENSED 

EXTRA BOLD 

MINISTER LIGHT • LIGHT ITALIC REGULAR • ITALIC 

BOLD BOLD ITALIC • BLACK BLACK ITALIC 

PLANTIN REGULAR • ITALIC BOLD • BOLD ITALIC 

ROCKWELL LIGHT LIGHT ITALIC - REGULAR • ITALIC 

BOLD. BOLD ITALIC CONDENSED BOLD CONDENSED 

EXTRA BOLD 

SERPENTINE LIGHT • LIGHT OBLIQUE • MEDIUM 

MEDIUM OBLIQUE BOLD • BOLD OBLIQUE 

Precision Type & Precision Type CD PowerPack are trademarks of Precision Type, Inc, 
All other trademarks and registered trademarks are the property of their respective owners`. 
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